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Hello beautiful one reading 
this...Happy International Women’s 
Day! Today, we have decided to  
go big or go home. This issue is 
jammed packed with over 100  
pages of empowering stories about 
well...women. Yeah, over 100 pages 
worth of page-turning, inspiring 
stories. You can imagine our stress 
level (or my stress level) trying to  
get this many stories out in time  
for International Women’s Day. 
 
And here we are! We did it! I’d like 
to personally thank all the amazing 
women, who have made this issue 
possible. Thank you from the bottom 
of my heart. We honestly couldn’t 
have done it without you. 
 
On this day, we celebrate our 
mothers, our sisters,...we celebrate 
us! Together, we can bridge the 
gender gap and forge ahead 
for equality for all. #EachForEqual. 
 
Ok, getting emotional now. Talk 
about being a feminist. Haha!  
I really hope you enjoy this issue.  
Drop me a DM. I’d like to hear from 
you and what you think about this 
special IWD issue. Ciao, bella! 
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Fashion 

Using fashion to change narratives - we talk to Bella 
Hijabs about sustainability, politics and how modest 

fashion can be a force of change. 
Photography by Susan Zayed 
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ecessity is the mother of 
invention…we all know  
that too well, don’t we?  
Especially in the world of 

modest fashion, this is something all  
too familiar. Back then when hijabs  
and longer hemlines were few and far 
between, we threw our hands in the air 
and said enough was enough. 
 
We were going to create clothes that  
we need – fashion-forward clothes that 
represented us. And that, my friends,  
was how modest fashion began. 
 
Just like that, and for that reason, Bella 
Hijabs was born. It was back in the year 
2012 when sisters Sarah and Susan 
Zayed, opened their official store in 
Indianapolis and launched their website 
catering to women like them who could 
not find modest wear that was fashion-
forward, flattering, and that represented 
them as hijabi women living in the 
Western world. 
 
We have always said that fashion can be 
a conversation-starting point – to drive  
to deeper, more thoughtful discussions. 
With Bella Hijabs, these ladies did just 
that. Living in the US, it is unfortunately 
not uncommon to see negative rhetoric  
in the media about Islam. And hijabi 
women being the most visual 
representation of Islam, our Muslim-
American sisters did feel the heat. 

With the running of Bella Hijabs, Sarah 
and Susan soon found themselves being 
asked about Islam. These were people 
who were interested in learning more 
about the religion after seeing the news.  
 
With modest fashion being a positive 
representation of Islam, which is  
a departure from what is normally 
portrayed in the media, this allowed 
Bella Hijabs to use their platform to 
show the beauty, the peace, the true 
Islam, in turn changing mindsets  
and stereotypes. 
 
Time and time again we have said that 
fashion has that power – that power to 
drive to deeper conversations. Bella 
Hijabs’ story is one that demonstrates 
that perfectly. 
 
We may not do their story justice so  
let’s hear from Susan and Sarah Zayed 
themselves. We had the ultimate pleasure 
of speaking with these lovely ladies to 
learn more about Bella Hijabs, how it  
all came about and how fashion can 
really change the conversations. 
 
Here’s to strong women!   

N 
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P A I S L E Y  V I N T A G E  
S Q U A R E  H I J A B  —  P I N K  

P R E M I U M  C H I F F O N  
H I J A B  —  D U S T Y  
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Eventually the idea just grew from  
there. It honestly all happened naturally.  
We probably started with a total stock  
of 20 hijabs and 5 abayas. 
 
It was a really simple idea at first and  
we sold from our home, at masjid 
gatherings, and masjid events. Soon 
enough, we kept listening to product 
requests and just kept expanding.  
 
We were very young starting  
Bella Hijabs. At age 15 and 16 we  
were officially business owners - 
Alhamdulilah in 2012 we opened  
our official store in Indianapolis and 
launched our website. From day one  
our intention was to curate towards  
a woman’s fashion and modest needs.  

We understand that Bella Hijabs is  
a family-owned business. What was 
the inspiration behind Bella HIjabs? 
 
We were born and raised in the US. 
Alhamdulilah at a young age we were 
taught Islam. We were maybe 11 or 12 
when we first started wearing the hijab. 
It was hard finding modest clothing or 
anything appropriate for our age. 
 
Our aunts in the Middle East would 
send us hijabs and abayas. Whenever we 
went out to the masjid or when we were 
with other Muslim girls, we always got 
questions about where we’d get our 
clothes from. Of course, not everyone 
has family or connections with people 
overseas, so we started to ask our aunts 
to send us more to gift to our friends.  

L E F T  T O  R I G H T :  H A S A N A H  A M E E N ,  S A L I M A  A D A M S ,  R U Z A  M A L I K  
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Our favorite is exploring trends during 
NYFW and taking bits and pieces to 
include into our collections.  
 
We work with a factory in China to 
manufacture our designs. We chose  
to work with this factory specifically 
because they only work with Muslims 
and understand modest fashion. 
Alhamdulilah we have visited this 
factory in person and verified their 
certifications and licensure for safety  
and operation. We do not work with  
any factories that condone child labor  
or unsafe work environments. 
 
We’ll piece different sketches or images 
together to give our manufacturer an idea 
of what we have in mind. We’ll let them 
know exactly what fabrics to use and 
what dimensions/sizing to create. Our 
manufacturer creates a prototype for us 
to personally test out.  
 
What we look for when testing out our 
own products are sizing, quality, overall 
feel of the fabric, and anything else that 
we notice. If there is something to adjust, 
we’ll have our manufacturer make a new 
sample for us to test out again and again 
until it’s perfected. 
 
Once we have every detail in place,  
we confirm the final colors and our 
products are produced. The factory  
we work with is really great about 
sustainably creating products.  

Do you design based on trends or for 
your audience? 
 
Both! We always listen to what our 
audience wants and we tie it into current 
trends. Customer feedback is what  
keeps us going. Without all the positive 
and negative reviews, we wouldn’t 
know where to go or how to grow. 
 
If there’s a trend we notice, we consider 
how to tie it into modest fashion. We 
constantly keep up with the latest trends 
happening and modify them in modest 
ways for our audience. 
 
For example, sleeves have recently been 
a big trend in the fashion world. You’ll 
find tops with details on the sleeves 
such as ruffles, pleats, embroidery, 
pearls – so many options!  
 
However, it can be hard to find long 
sleeved loose tops without things like 
mesh, sheer fabric, or revealing 
necklines. That’s where we come in! 
We combine these trends with what our 
customers request, and voila! 
 
Take us through your design process. 
 
It all starts with an inspiration. This has 
happened with us in so many different 
ways. We could be traveling and spot  
a new trend. It could be as simple as 
seeing something on social media like 
Pinterest or Instagram. 
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P A I S L E Y  V I N T A G E  
S Q U A R E  H I J A B  

—  O R A N G E  
 

P R E M I U M  C H I F F O N  
H I J A B  —  R O Y A L  B L U E  

M O D E L : R A H E E M A   
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Could you tell us more about this?  
In your opinion, why is there an 
increase interest from people of other 
faiths in the US who want to learn 
more about Islam? 
 
Personally, it seems as though the more 
the media in the US negatively portrays 
Muslims, the more interested people 
become. Yes, of course, there will  
always be negative attitudes towards  
the religion due to what is shown on  
the news.  
 
However, several reverts have told us 
their stories about how hearing about 
Islam on the news made them want to 
research more into it to see what the 
religion is really like. They go on saying 
how confused and surprised they were 
when realizing it’s a religion of peace 
and how the media has it all wrong.  
 
Through the reverts we have met  
within the community; it is commonly 
expressed how they feel there are a lack 
of resources provided for them to help 
teach them more about the deen as  
well as feeling as sense of belonging. 
 
From taking the time to listening to 
these stories of reverts coming into  
Bella Hijabs asking for assistance on 
purchasing their very first hijab or  
prayer mat, we decided we need to take 
initiative to help our brothers and sisters. 

When we create a Jersey Hijab for 
example, we use the entire bolt of  
fabric to reduce waste. Then, with any 
remaining fabric we’ll create another 
smaller product out of it like undercaps, 
ninjas, or slip on hijabs. 
 
This way, we’re getting the most out of 
the fabric rather than having the scraps 
tossed out. After our products are 
completed, they’re packaged.  
 
Businesses are accountable for 
continuing their work in a sustainable 
manner, and we realize that. Many of 
our products now are actually packaged 
in bulk, meaning not every piece will be 
individually packaged in plastic or any 
for that matter. 
 
Reducing our waste is our first step to 
living sustainably. Of course after our 
products are packaged, they’re shipped 
to us and the fun part starts!  
 
Putting together beautiful campaigns  
for our audience and receiving positive 
feedback after all our hard work has to 
be the greatest feeling. 
 
It is so inspiring to learn that the 
brand doesn’t just provide modest 
wear for the community but also 
provide information to new reverts  
or others who simply want to learn 
more about Islam.  
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In your opinion, do you feel that  
US politics has anything to do with  
this shift in the perception of Islam 
and Muslims? 
 
As Muslims that were born and raised  
in the US, we can definitely say it has 
been a little tougher with the recent 
presidential term. 
 
There has definitely been an increase in 
hate crimes and racial incidents for the 
American-Muslim community due to 
recent political claims. It’s unfortunate  
to have to hear about even within our 
own community. 
 
However, we must look passed it and 
overcome these challenges by sticking 
together as a community and supporting 
one another. On the contrary, there has 
been a positive shift as well with the 
amount of support people of other faiths 
will give. 
 
At our local mosque, people from 
different faiths have sent letters in 
solidarity of Muslims whenever  
a tragedy occurs, and several interfaith 
events take place bringing us all together 
as one. Even our local masjid have  
come closer together and broken down 
cultural and gender barriers.  

Whenever a revert reaches out to us – 
whether it be online or in person – we 
try our best to help ensure that they  
are aware of the resources available to 
them. For example, guiding them to the 
nearest mosque, informing them about 
support groups that go on for reverts, 
connecting them to the right people, 
letting them know that we are here to 
answer any questions they may have.  
 
It’s quite interesting to be able to help 
because we learn so much about the 
things we take for granted as someone 
who was born and raised Muslim. Islam 
has always been provided for us, which 
is a huge concept taken for granted that 
we can never truly show enough 
gratitude towards.  
 
Alhamdulilah, we’ve heard this exact 
comment so many times from new 
Muslims that visit our store, “I was so 
nervous coming in. I didn’t know where 
to start or where to go for help. You’ve 
helped me so much. Thank you for 
being so welcoming.” 
 
All we do is listen, support, and guide. 
It’s the least we can do for others that 
bless us with their visit. There’s a saying 
that whenever you help someone, you’re 
an answer to a prayer they’ve made. 
What bigger blessing could there be?  
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R A Y O N  C R E P E  
H I J A B — M O C H A  

M O D E L : Y A S M I N E  E L T A R Z Y  



 
 
 

...at our local mosque, 
people from different 

faiths have sent letters 
in solidarity of 

Muslims whenever a 
tragedy occurs, and 

several interfaith 
events take place 

bringing us all 
together as one... 

15 GAYAMAGAZINE.COM 

Our Muslim community needs more 
artists, athletes, teachers, therapists, 
leaders, and creatives. Go against 
stereotypes. Help normalize it, because  
it should have been done years ago.  
 
It’s time to have more positive 
representations of Muslim women  
and men. It’s 2020 and it’s time to 
get to work.  

As Muslims, what do you think we 
can do to help change society’s view 
on Islam and Muslims? 
 
It’s not possible that every person you 
come across will like you. The best that 
we can do as Muslims is show who  
we are through our actions. Involve 
ourselves in our local communities – 
that’s where this all has to start. 
 
We may not be able to change the world, 
but we can change someone’s world. 
Imagine if every Muslim just took the 
time to help their neighbor, donated to 
their local food bank, organized  
a community park or beach cleanup.  
 
Posting on social media about who we 
are as Muslims is not really activism or 
making change. We must physically 
take action and go out and involve 
ourselves with our communities. 
 
We cannot change society’s view on 
Islam if we are not working on our own 
communities first. Muslims must 
practice what they preach when it comes 
to welcoming others from different 
interests and backgrounds. The cultural 
divide that many of our own Muslim 
communities have is a major issue. 
 
What makes us think we’re able to 
collectively give society a better view of 
Islam when Muslims don’t have a good 
view of other Muslims? 
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What are the future plans for  
Bella Hijabs? 
 
We hope to continue to grow not only  
as a business, but within the community. 
Finding ways to give back to the 
community helps create a stronger  
bond and greater sense of belonging  
as Muslims. 
 
As a brand, we want to continue to 
break stereotypes and pave the path for 
others. Inshallah we want to continue to 
represent Muslim women and men in  
a positive light. 
 
We want to continue inspiring and 
empowering others through our efforts. 
Our hope is to always be there for our 
community as they have been for us 
throughout our years of growth. 
 
 
Get online with Bella Hijabs by  
tapping the icons below. 

T O P  
M O D A L  L A C E  H I J A B  
&  M A X I  C A R D I G A N  

W I T H  P O C K E T S  
 

B O T T O M  
R A Y O N  C R E P E  H I J A B  

M O D E L : Y A S M I N E  K O F A H I  

R A Y O N  C R E P E  H I J A B  
M O D E L : Y A S M I N E  K O F A H I  

https://bellahijabs.com/
https://www.facebook.com/bellahijabsofficial/
https://www.instagram.com/bellahijabs/
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Fashion 

WITH TREPEZZI

Photography by 
Burak Elmali - Q4 Production 
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s we have always said, modesty 
is subjective. Whether you 

cover up because of religious 
reasons or for yourself, 

modesty is a personal choice.  
What modesty means to you is also  
a personal choice. Some might feel more 
comfortable in long sleeves while others 
may feel comfortable in short sleeves.  

However modesty means to you, that’s 
your choice. The empowering thing is 
that we all have freedom of choice.  

In their new collection, Trepezzi 
creates a line that caters to all different 
interpretations of modesty. This time 
around, the Trepezzi Swimwear 
collection is a Mix and Match line where 
you can select the top and bottom based 
on what suits your modesty level. 

If you’re a hijabi, you are able to add  
on the turban – again, all customizable 
based on your version of modesty.  
How amazing is that? 

A 

Adding on to their repertoire, the 
Trepezzi collection now also caters to 
breastfeeding mothers with the addition 
of the crossbody zipper swim tops which 
allows breastfeeding mothers to nurse 
without compromising their modesty. 

As mother’s themselves, designers/
founders Linda Kender and Berfu 
Pakkan Ramazanoglu understand how 
challenging it is to nurse whilst your 
family is enjoying the beach.  

We can go on raving about the new 
Trepezzi Swimwear collection which  
is not only inclusive (which we love)  
but absolutely gorgeous, but we would  
rather you hear it from the ladies 
themselves. We speak to Linda and  
Berfu about the new collection and what 
inspires them as female entrepreneurs. 

...inclusivity is not  
so much a choice for  
us as it is a must... 
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L e f t  t o  R i g h t  
B O N D I  S U R F  B O D Y S U I T  ( O L I V E / B L A C K  S K Y / E X O T I C  J U N G L E )  

P A I R E D W I T H  B A L I  S K I R T E D  S W I M  T I G H T S  
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We’re so excited to see the new 
collection especially since this new 
collection caters to a variety of women.  

You are right, we all come in all shapes 
and sizes, and we love that this new 
collection is inclusive of all. Especially 
today when we celebrate International 
Women’s Day. 

Can you tell us more about what  
the new collection represents and  
what was the inspiration behind the 
new collection? 

As new entrants to the modest swimwear 
market almost 2 years ago, we had 
also introduced the “Luxury Fashion 
Rashguard” segment, and as our brand 
and products started to gain traction, 
it quickly became apparent to us that 
different clients were responding to our 
brand and products in different ways  
and for different reasons. 

All positive, but with more and more 
requests for different pieces that can 
accommodate all kinds of women 
swimwear needs, such as more sun-
protection pieces that can be used as 
cover ups as well as conventional 
swimwear for more private occasions. 

So we were basically inspired by our 
tribe and their continuous support 
through their commination and loyalty! 

3 

...Women to us are 
individuals capable 

of everything and 
anything! We rise  

by supporting each 
other. No matter 

our differences, 
our similarities 

are stronger... 
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T R E P E Z Z I  
M I X  &  M A T C H  



GAYAMAGAZINE.COM 22

We also love that the new collection 
caters to women of different modesty 
levels. We sometimes forget that we all 
fall on different levels on the spectrum 
of faith and modesty. 

Sometimes to the point where some 
are judged by the way they put on the 
hijab or turban. We love that the new 
collection is inclusive.  

Could you take us behind the idea of 
having an inclusive collection in terms 
of modesty? 

Although inclusivity is the buzz word of 
the year in the fashion industry, it’s a two
-edged sword, with brands failing to
fulfil its’ real promise by being “afraid”
of their existing clientele’s reaction to
the inclusivity of others.

Modesty is a relative term, and it IS  
a spectrum, and it is a deeply personal 
choice, and unfortunately just like any 
other personal choice, it is judged. 

As a brand and as women business 
owners, we don’t take this lightly, but 
inclusivity is not so much a choice for  
us as it is a must. 

What is modesty to you? 

Modesty to us defines a woman’s choice 
in revealing or conserving all aspects of 
her being, most visible in her attire but 
extends to how she prefers to present 
herself as a whole to her own world. 

The new collection now also caters  
to breastfeeding women with the 
addition of the crossbody zipper  
swim tops which allows breastfeeding 
mothers to do so without 
compromising their modesty. 

To be honest, we don’t think we have 
seen any modest swimwear that does 
this. Could you tell us more about this 
and what inspired you to create a piece 
for breastfeeding mothers? 

We are both mothers, and have breastfed 
for 6 years between us, and the most 
challenging public breastfeeding we  
had done was at the beach for sure. 

We understand that it is imperative for 
any mum anywhere to breastfeed with 
ease no matter what she is wearing, 
including a swimsuit, and that is no 
different for the modest segment! 
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L e f t  t o  R i g h t  
M A T I R A  Z I P  D O W N  S W I M  T O P  ( O L I V E / M I D N I G H T  B L U E )  

P A I R E D  W I T H  P E T R A  F U L L  L E N G T H  S W I M  T I G H T S  ( O L I V E / M I D N I G H T  B L U E )  
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As business women, we are always 
looking for ways to improve our 
services and products to stay in the 
forefront of change and also provide 
better quality products for our sisters.  

The new collection introduces an 
enhanced easy-clip securing the top  
to the bottom. Could you tell us more 
about this and why this enhancement 
was important? 

While function is at the forefront of 
our design values, we strive to ensure 
that the functionality of our products do 
not compromise the aesthetics of our 
swim pieces. 

So we created a cool branded button  
on the swim tights that serve as  
a connection point when coupled with 
our adjustable buttonhole elastic band,  
as we all come in different shapes and 
sizes, we also come in different heights! 
So we made sure that the top and bottom 
can be connected at the right point for 
varying heights! 

The brand has introduced the  
‘Bondi’ model that was designed for 
the surfer community. 

Is this also a modest swimwear as  
it would be so cool to see a modestly 
dressed / hijabi woman surfing? 
Talk about women empowerment! 

Our “Bondi” model is proving to  
be a massive hit amongst both  
communities! The surfers are loving  
it for its playful designs and flexible, 
breathable mesh additions! 

And our modest clientele is loving it as 
they can wear it without the swim tights 
in more private environments and pair  
it with the sporty “Bali” swim tights 
in public, with the built in mesh skirt  
which covers without being too heavy  
or move around when they are 
swimming or surfing! 

In celebration of International 
Women’s Day, what does women’s 
empowerment mean to you and 
would you like to share a message  
to our sisters? 

Women to us are individuals capable  
of everything and anything! We rise  
by supporting each other. No matter our 
differences, our similarities are stronger. 
We look forward to welcoming you all  
to our growing tribe of women who are 
in the know! 

Get online with Trepezzi by tapping 
the icons below. 

https://trepezzi.com/
https://www.instagram.com/trepezzi/
https://www.facebook.com/trepezzi/


t h e  e p i t o m e
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Abayas Boutique celebrates its 25th Anniversary 
Written by Amatullah 



K A M M E A H  S E Q U I N -
E M B E L L I S H E D  A B A Y A  
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alam to all. My name is 
Amatullah CEO of Abayas 
Boutique. My parents are 
founders of Islamic Libas 

founded in 1995 in Manchester, England. 
Abaya fashion was very limited and 
traditional back then. Mostly women 
relied on the cottage industry to supply 
them with a basic black abaya and hijabs.  

My mother, however, had other ideas 
along with my father. She had him  
make her first abaya based on a rain  
mac design. Soon word got out and they 
started from very humble beginnings 
making beautiful, practical abayas for 
local sisters. 

S They were exhibiting at Islamic 
conferences and went national. 
Manufacturing was in the North West  
of England and by a small team of 
machinists. Even back then we ensured 
everything was ethically produced and 
looked after our workforce. 

My parents recognised the gap in the 
market and the dire need for modest 
clothing and Islamic wear. They are  
the original pioneers for making and 
supplying Islamic and modest wear in 
the UK. We aim for inclusivity in our 
designs and believe our abayas designs 
can be worn by any woman as a stylish 
cover-up and kimono. 
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It’s not just a religious or even  
a traditional way of dressing anymore  
as modest fashion is a movement that 
appeals to the masses from both religious 
and non-religious backgrounds. 

The internet has enabled the savvy, 
underserved religious-ethnic individuals 
and groups to purchase the products and 
content they were missing out on. 

Also, the stigma for entering the fashion 
design world and modelling for fashion 
world has simmered away. So more and 
more young designers with the help of 
modest influencers and Muslim models 
are paving the way. With added 
competition from major retailers as 
they jump on the bandwagon – why? - 
because the global modest fashion 
market is already reportedly worth 
hundreds of billions and on the increase. 

Here at Abayas Boutique, we recognise 
that the consumers’ perception of the 
environment is changing. It’s important 
to us that we promote that we place great 
onus on producing ethically and manage 
our staff ethically, and our customers  
are aware of this. The perception that 
ethically produced clothing can’t be 
fashionable is a myth. 

We are continuously looking to improve 
our sustainability and ethically sound 
production and remain aloof from  
fast fashion.  

G R E Y  P O M P O M  
O P E N  A B A Y A  

I N A M O R A T A  
S E Q U I N -  

E M B E L L I S H E D  
A B A Y A  



GAYAMAGAZINE.COM 28

However, this doesn’t mean modest wear 
is inadequate rather as one customer 
stated so eloquently. “They are an 
absolute dream. They feel like heaven  
to touch due to the supreme quality 
which means I know they will stand the 
test of time and STILL look flawless”. 

We will continue to thrive in bringing 
the best in modest wear but at the same 
time taking into consideration 
consumers’ tastes and changing 
perceptions and the impact of the 
environment globally. As we all have  
a part to play and need to be responsible 
and promote responsibility. 

What was the inspiration behind 
starting Abayas Boutique? 

Back in the mid-'90s, when the need for 
modest wear arose, my common scenario 
was to turn towards the cottage industry. 
This required the efforts of purchasing 
from the local markets or semi-
malodorous fabric shops, to then reach 
out to the well-known Aunty Gee who 
then would hastily seam together the an-
all-but basic traditional style 'abaya' her 
back-living room. 

The only alternative was to rely on 
friends and family purchasing from 
Saudi, what they brought back would 
generally lack any shape or style. 
Neither stood the test of time which  
was problematic, to say the least. 
There was nowhere to go to find simple, 
climate-friendly and functional modest 
dresses, abayas and hijabs in the UK at 
the time. So, our family brand emerged 
out of dire necessity.  

Established in 1995, we started from 
humble beginnings without a penny  
in the bank. Still fortunate enough to 
possess unique experience in the  
fashion industry and the know-how.  
I was studying Business Enterprise BA  
Hons at the time and in dire need of 
presentable, pretty and practical abayas. 

A M A L F I  S E Q U I N -
E M B E L L I S H E D  A B A Y A  
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I wanted to fit in and feel confident 
in my newly clad hijab and abaya. 
Having married a Fashion designer in  
the truest sense and who had grown  
up in a household with seamstresses 
and creativity for all arts and crafts.  
My husband made me my first abaya.  
It was very similar to a rain mac - very 
handy and made my friends very 
envious. We also started making 
generous size hijabs. I recall we  
would do the lay and cutting and  
sewing together.  

Word spread and my friends were 
placing orders for custom made abayas 
and hijabs. We were soon inundated  
with orders from the local community.  
In summer 1995 we made our first 
collection to exhibit at an Islamic 
Conference...we sold out. So we 
commenced exhibiting at Islamic  
events and selling on a national scale  
by supplying small Islamic Bookshops 
which were mainly charity based.  

As a duo, we worked on creating 
timeless classics and working with 
emerging trends for our abaya designs. 
We were able to offer seasonal garments 
to meet the needs for comfort and 
warmth in the winter months and light-
weight styles in the summer months. 
Working with beautiful fabrics and edge 
cutting designs not seen before in the 
modest Islamic sense. For example, 
using tweed fabric for an abaya or 
chiffon was unheard of before. 

You are celebrating 25 years this year 
– what a milestone, Masya’Allah.
Congratulations on your success over
these last 25 years. How has the last
25 year been?

Thank you. The last 25 years have flown 
by Alhamdulillah and one word sums 
them up as busy. We set this company  
up as newlyweds and with our renewed 
commitment to embracing Islam in  
every aspect of our lives. Hence why  
I embraced the hijab and shortly after  
the iconic abaya and niqab. 

It’s been amazing and intense. Raising  
a family and running a business has 
had its challenges. We concentrated 
on manufacturing and wholesale trade 
initially. However, in the last ten years, 
there has been a shift and we recognised 
the need to establish ourselves as  
a clothing line and brand, which  
roughly,  ten years ago gave birth to 
Abayas Boutique.  

What were the challenges you faced 
and how did you overcome them? 

When we launched our collections 
online. Everything was at that stage 
made by us and our small team of 
workers all based locally in the North  
of England. It’s a well-known fact 
that Manchester held the status of the 
international centre of the cotton trade 
and textile industry.  
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S T E L L A I R E  
S I L K  A B A Y A  
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So we were fortunate to have many 
fabric outlets around us. However, its 
vast change from today’s set up. Our 
production base and manufacturing is 
now based in the UAE. 

Why the UAE? Well, that’s simple.  
It’s the centre of all abaya production. 
Which is fantastic as we passionately 
enjoy working hard and then play harder 
in the sun. Alhamdulillah. With the event 
of online retailing, we launched our 
website almost a decade ago.  

We pride ourselves on an ethical stance 
too. Our small factory comprises a strong 
dynamic team -paid a salary well above 
average, as opposed to the norm of  
abaya sweatshops whereby tailors are 
paid a piece by piece rate. 

Thus, promoting mindfulness and 
minimum excess waste and cost effects 
to the environment. We also believe 
happy employees and customers are the 
keys to a happy business. Which in turn 
promotes a more sustainable stance on 
the fashion industry. We all have our part 
to play in the wider scheme.  

Present-day there are many Muslim 
companies operating however, back then 
there was hardly any. So competition has 
increased significantly. The market has 
changed dramatically. 

We have seen an amazing transformation 
and what a journey from a cottage based 
industry to a global brand.  

Alhamdulillah. Thanks to the rise of 
social media, there has been a huge 
societal shift, with a profound move 
towards inclusivity in the fashion 
industry. Modest wear is a prime 
example and predicted to be worth  
5 billion. 

What advice do you have for new 
modest fashion designers wanting to 
embark on this journey? 

It’s a tough market to break into as 
competition is so stiff from Muslim 
countries around the world and major 
fashion retailers all cashing in. So, you 
need to have a clear vision and a real 
passion for fashion to keep going to 
overcome the obstacles. 

Sheer determination and hard work is  
a must. Otherwise, you simply are not 
cut out for the clothing industry. You 
need to be wholly committed or you  
will not succeed. Don’t get into debt  
best to take baby steps and establish 
yourself through strong PR work.  

It will take time, grit and talent and  
a sound business head. Not everyone is 
equipped to keep grafting even after 25 
years we have found support is important 
as are these main tips. 
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InshaAllah you find them useful; Do 
your research. Plan Everything. Know 
your competition. Know your finances. 
Design/Sell what people want to buy. 
Create a strong promotion Strategy.  
Set business goals. 

Don’t quit, if sales are not made on  
the first day. Have fun. Keep learning 
and adapting. Keep ahead. Find  
a business partner & DUA’S -have  
a firm connection with Allah always 
ask for barakah in your business. 

Your designs are simply elegant and 
absolutely gorgeous. Where do you 
draw inspiration for your designs?  

We draw inspiration from fashion week, 
designer brands and magazine covers to 
prove positive this amazing change and 
merge with the needs of the modern-day 
Muslima to produce everyday essentials 
and truly sublime couture abayas too.  

Truly the fashion industry has come  
a long way as it’s now embracing the 
culture of a Muslimah regardless of her 
donning a hijab or religion. 

Sources of inspiration are all around us; 
we have been inspired not necessarily 
from our own rich heritage or cultural 
backgrounds but more from all other 
global historical cultures and heritages. 

We are interested in old movies, street 
fashion, fashion magazines, catwalks, 
current trends, art exhibitions and 
fashion editorials. 

More exciting we derive inspiration  
from our travels, nature, from 
architecture and traditional clothing. 

Take us through your design process. 

Primarily, our formidable team of in-
house designers; my husband, daughter 
and myself, will source for exclusive 
fabrics, laces and prints that instantly 
inspires us as that will be our starting 
point. We focus on the East meets West 
perspective as young women especially 
want to fit in but also be identified by 
their clothing. 

We identify ourselves and others  
through our clothing. The way we dress 
now tells a story about who we are thus 
allowing one to be recognised. 

The fusion that has transpired has been  
a necessary one which we have tried to 
fully embrace and help modern, modest 
dressers to achieve. This is one of our 
main inspirations and aims behind our 
brand behind each collection. This is  
a driving force.   
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G R E C I A N  G O L D  
L E A F  A B A Y A  
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Tell us more about your new collection 
- what was the inspiration behind it?

Abayas Boutique has a strong ethos and 
believes modest wear acceptable as  
long as you’re not compromising your 
modesty. Interestingly enough there is  
no season when it comes to a suitable 
abaya- they tend to transcend seasons.  

So, we offer a range of all abayas and  
a wide range of luxurious abayas for 
every occasion. Our abayas are loose-
fitting and flowy with an air of sheer 
elegance and chic. We will let you into 
our secret formula that is the use of 
premium fabrics used exclusively to 
produce these beautiful abayas and 
modest range. 

We aim to offer a huge selection of 
iconic modest clothing befitting for  
any occasion. Such as Smart Casual, 
Formalwear, Workwear, Streetwear, 
Casual, Contemporary, Classic, Heritage. 
We are sure to fit the bill. Insha’Allah. 

Modest fashion has made such  
an impact in the fashion industry. 
Fashion shows are showcasing more 
modest fashion, hijab women are seen 
on the runway, we even had a museum 
exhibit in 2018 - a stark contrast to 
how the media has painted Islam and 
Muslims in the past with association  
to violence and terrorism.  

In your opinion, do you think  
modest fashion helps shift society’s 
perceptions on Islam and Muslims? 

Inclusivity is particularly good news  
for Muslim businesses and modest  
wear clothing lines. We are becoming  
a community worldwide beyond the 
traditional boundaries. The emergence  
of Muslim hijab clad modest models  
has certainly had an impact on its 
popularity too.  

A diversification of the fashion industry 
has emerged and certainly in the 
modelling industry there has been more 
inclusivity of Muslims. Halima Aden is  
a prime example. As is Ikram Abdi  
Omar from the UK and interestingly  
both have appeared in Vogue. 

We just need to look at some of the 
pictures of fashion week or a magazine 
cover to prove positive this amazing 
change. Truly the fashion industry has 
come a long way as it’s now embracing 
the culture of a Muslimah regardless of 
her donning a hijab or religion. 

We tend to agree we are living in a more 
tolerant climate. We are also witnessing 
well known fashion designers using 
Muslim models with hijab as a strong 
political statement, which is good news 
for Muslim models as long as there’s  
no compromise to their whole aspect  
of hijab.  
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T R A V E L L E R S  B U T T O N -
D O W N  A B A Y A  
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We also believe that in order to keep up, 
you have to be able to evolve and adapt 
so to the changing consumer preferences 
and social media and buying power.  

In your opinion, do you think fashion 
can be a vehicle of change?  

In a nutshell, there has never been  
a better time for Modest wear clothing 
brands Muslim or non-Muslim owned. 
However, there are still hijab and burqa 
bans in at least ten countries around  
the world. So the question is whether it  
is tolerated or have we been forced to 
make the abaya more fashionable and 
compromise in doing so. 

25 years have passed and we wish you 
many more successful years ahead. 
How do you see the next 25 years 
going? What do you wish to achieve  
in the next 25 years? 

All Praise is to Allah!! The next 25 
years’ wow that’s hard to envision. 
InshaAllah we hope to gain a strong 
global presence through growth and 
become a well-known household name. 
We propose that it’s achieved gradually 
and ethically.  

Certainly, something along the lines 
of athleisure and swimwear with an 
emphasis on inclusivity and with self-
care at the forefront. We like to offer 
more ranges for all body sizes and 
custom-made service. 

As a digital fashion, will be a firm part 
of the future we believe and thus the 
customer will become the designers 
particularly as technology is empowering 
them. We would like to develop men’s 
wear clothing line and possibly 
children’s wear. 

With the objective of steady growth  
with the main emphasis on sustainability 
we aim to seek out more sustainable 
solutions too such as the rental market  
to our customers or recycling without  
the environmental costs. The use of  
more sustainable innovations and   
natural fibres. Embrace anything that 
allows us to save the planet and meet 
customer’s needs. 

Strengthen our support for local and 
global communities and via charity  
work and awareness. Be a driving force 
behind ethical and sustainable modest 
wear. InshaAllah. 

Get online with Abayas Boutique by 
tapping the icons below. 

https://abayasboutique.com/en/
https://www.facebook.com/abayasboutique/
https://www.instagram.com/abayasboutique/
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Fashion 

With clothing comes power - the power to 
inspire, shelter and influence. 

Photography by the.social.bee 
Hair & Makeup by Nadeensaidmakeup 
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ustainability – from fashion to 
lifestyle to household goods – 
the word is on everyone’s 
minds. Brands after brands are 

moving into ways to be greener and 
better for the environment. All doing 
their part to combat climate change.  

Fashion, unfortunately, is the biggest 
contributor to waste and climate change. 
So naturally, fashion brands are doing 
everything they can to be more mindful.  

AZYÄ Swim is one such brand focused  
on making a difference. The Sydney-
based label creates premium full-
coverage all-day swimwear that is 
luxurious, sophisticated, versatile  
and sustainable. 

AZYÄ sets themselves apart from the 
traditional confines of swimwear and 
made for today’s fashion-forward and 
socially conscious women. 

Every AZYÄ Swim piece is designed  
for freedom of movement in the water 
and with the concept of Après-swim 
(French, meaning 'after swim') in mind. 
The pieces are made with ECONYL®,  
an infinitely recyclable yarn which is 
regenerated from ocean waste such as 
abandoned fishnets. AZYÄ limits the  
use of non-recyclable/reusable materials. 

When this is not possible in the 
production of a piece, AZYÄ chooses 
lower impact premium materials which 
ensure garment longevity. 

Sustainability isn’t just in the final 
product but the process as well.  
With fair wages and ethical working 
conditions, AZYÄ values quality over 
quantity and encourage investment 
pieces to reduce the frequency of 
manufacturing and the negative effects  
of overproduction.  

Helmed by two friends, Fatima and 
Marina, set out with the intent to change 
the landscape of modest swimwear.  
Their backgrounds in community 
education and psychology naturally 
inspired the brand's ethos of sustainable 
and ethical practices. AZYÄ's designs 
are inspired by a lifestyle that celebrates 
the ocean and a rich appreciation for 
contemporary fashion.  

AZYÄ’s story is a perfect story about 
how women can change the world.  
We had a privilege to speak to Fatima 
Elcheikh and Marina Ishak to learn   
more about their story, AZYÄ and  
what we can do to make a change. 

S 
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T E R R E  
S W I M  S E T  
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AZYÄ is such a unique name. Is there 
a story behind the name? 

AZYÄ translates to ‘fashion’ in Arabic. 
We felt that AZYÄ encompassed our 
vision to create ethical high fashion 
swimwear made from luxe, sustainable 
and lightweight materials for the fashion-
forward women.  

When and how did AZYÄ begin? 

AZYÄ Swim began in June 2019 in 
Sydney, Australia. We are very old 
friends, both mothers, both loved 
spending summers with our families  
by the water. 

We were chatting about summer only 
being 6 months away, which then lead  
to a conversation about the beach and 
need for fashionable, sustainable modest 
swimwear. We became obsessed with 
the idea. 

We and both our families have had to 
navigate several challenges in order to 
bring AZYÄ Swim to life; however, 
the personal fulfilment and positive 
contribution AZYÄ has made to our  
lives and our communities, make it 
worth the sacrifice. 

Creative expression can take many 
forms, what made you decide to  
start your own modest fashion 
swimwear brand? 

Living in Australia means that the  
ocean and sand set the scene for many 
momentous occasions. The Australian 
beach lifestyle should not discriminate 
based on dress preference or culture. 
Before founding AZYÄ Swim, neither  
of us felt comfortable or confident 
wearing swimwear. 

Although there are some full-coverage 
swimwear options on the Australian and 
international market we found that the 
options were very limited and didn’t fit 
with our aesthetic and, most importantly, 
none shared both our earth-conscious  
and ethical values. 

This was our opportunity to not only 
fill a gap in the market but to also 
contribute to raising awareness about 
the global sustainable fashion movement 
within the modest fashion industry.  

When we ventured into this journey, 
we wanted to create statement swimwear 
with intent and purpose. To contribute 
something innovative, inspiring and 
values-driven. Living a sustainable 
lifestyle is not a new concept. It is  
a lesson and message that echoes 
throughout history and across nations. 
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To practice gratitude for our blessings. 
To respect our planet and to leave this 
Earth in the same condition if not better 
for future generations. Our main focus 
whilst establishing AZYÄ Swim  
has always been to create beautiful 
swimwear whilst remaining an earth-
focused and ethical business.  

Where do you draw inspiration for 
your designs from? 

AZYÄ Swim designs are inspired by 
the lifestyle that celebrates the ocean, 
the salt and the sand, fused with 
contemporary fashion, using flattering 
and feminine cuts and colours to create 
statement pieces.  

Fashionable designs paired with quick-
drying and breathable fabrics means that 
the AZYÄ woman can skip the change 
between seaside brunch and beach. 

Our pieces can easily be mixed-and-
matched with existing wardrobe pieces 
for endless looks. In line with our  
ethos, versatility is a key element in  
our designs.  
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F L O R A I S O N  M I D I  
S W I M  S E T  
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AZYÄ is the world’s first sustainable 
swimwear. Why was this an important 
element in the brand? 

AZYÄ Swim is the first sustainable  
full-coverage swimwear label in the 
world. We are very proud to be pioneers 
in this space. 

We are both in helping professions. 
Fatima is an Education Program Officer 
within the Community and Marina  
is a Clinical Psychologist – so being  
a brand that was good for people and  
our planet was at the forefront.  

It's estimated that around 12.7 million 
tonnes of plastic are entering the ocean 
every year, killing over 1 million 
seabirds and 100,000 marine mammals. 
At this current rate, by 2050, pieces of 
plastic will outnumber fish in the ocean.  

Our planet is in a state of climate and 
ecological emergency and this is our 
last chance to do anything about it. 
Thriving aquatic eco-systems are 
essential for the health of the Earth.  

With clothing comes a lot of power.  
Not only the power to inspire, shelter  
and influence. But more so, the power 
that is derived from the channels behind 
the scene – who, where, with what  
and how was it made. 

These are the important factors that  
hold the power to drive and change 
communities, the environment and the 
future of our planet. The actions we  
have today, no matter how small, will 
preserve our seas now and for the  
future generations.  

This is one of the main factors as to  
why we chose to use luxurious Italian 
fabric made from ECONYL®, an 
infinitely recyclable yarn which is 
regenerated from ocean waste such as 
abandoned fishnets. When this is not 
possible, we choose lower impact 
premium materials which ensure 
garment longevity.  

AZYÄ’s development and 
manufacturing facilities are based in 
Sydney Australia. We work hand-in-hand 
with our pattern-makers, sewers and 
cutters and oversee the entire process. 
We value quality over quantity and 
encourage investment pieces to reduce 
the frequency of manufacturing and the 
negative effects of overproduction.  
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P E T I T E  A Z Y Ä  



Nike released their modest swimwear 
range and we applaud a big 
mainstream brand taking this on and 
catering to the modest fashion market.  

How do you feel about this and in  
your opinion, would this help or hurt 
the modest fashion industry that has 
been predominantly made up of 
brands built by Muslim women  
who aspired to fill the void for their 
own community? 

A win for modest fashion, but also 
a definite win for Nike. Ultimately  
more choice in the market for modestly 
dressed women cannot hurt the modest 
fashion industry. We believe increased 
choice breeds creativity, innovation and 
growth. There is a place for everyone. 
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In your opinion, do you feel the 
fashion industry has made progress in 
sustainability and sustainable fashion? 

We have been lovers of fashion long 
enough to notice a gradual shift towards 
both sustainability and sustainable 
fashion in the last 2 years. 

Although there have been modest brands 
producing sustainable clothing for some 
time now; the concept of sustainable 
fashion has only become even somewhat 
understood in the last year. We hope 
together with other like-minded modest 
fashion brands we can make more leaps 
in the coming years. 

As consumers, what can we do on  
our part to push sustainable fashion  
to the forefront? 

It doesn’t take much and collectively  
we CAN save the world. Shop less,  
don’t just buy things you don’t need just 
because they are cheap. 

Choose wisely – ask questions: who 
made it? With what materials? Where 
was it made? - to help you make 
informed choices about what exactly 
your money is supporting. Go for  
quality pieces that are versatile. Support 
sustainable brands – recommend them  
to your friends. Take good care of the 
clothes you already own – recycle, 
upcycle, repurpose or repair them.  



What’s in store for AZYÄ Swim in  
the future? 

We plan to continue to act as leaders  
in the sustainable modest swimwear 
industry and encourage others to join  
our movement. We will continue to seek 
to learn how we can work on minimizing 
our carbon footprint as well as passing 
on that knowledge to our communities.  

We understand that modesty lies on  
a continuum, thus, it is our intention to 
design swimwear that offers fashionable 
and functional swimwear for all women 
who value modesty. 

We also have our minds set on creating 
resort wear designed to elevate our 
swimwear and offer our customers  
even more versatility and choice. 

Get online with AZYÄ Swim by tapping 
the icons below. 
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Modest swimwear is still in its infancy 
in some regard – the variety of modest 
swimwear brands in the market are 
still few and far between. 

However, we have made such strides 
in that area and more modest 
swimwear is emerging. 10 years from 
now, what do you hope to see in this 
area of the modest fashion industry? 

We agree. We applaud and have so  
much respect to those swimwear brands 
that are already out there. We’re the  
new label in town and we already see  
the need to provide swimwear that  
meets the expectations of everyone;  
they would have carried that weight  
for some time now. 

In 10 years’ time, we believe and hope 
that the modest fashion industry 
continues to grow and flourish 
and provide more options for our 
communities who are not cookie-cutter 
moulds but have individual needs and 
priorities. We hope that all fashion is or 
is moving towards more sustainable 
and ethical practices. 

https://www.azyaswim.com/
https://www.facebook.com/azyaswimau/
https://www.instagram.com/azya.swim/


pretty in pastel 
We talk the power of fashion with MassyMoo. 

Photography by Prisaya Buddachai 

GAYAMAGAZINE.COM 47

Fashion 



GAYAMAGAZINE.COM 48

Fashion is self-expression.  
How we dress can say a lot 
about who we are and how  
we feel on that given day.  

Like when you’re in a power-suit, you 
can’t deny that you do feel powerful –  
like you can conquer the world. 

MassyMoo’s story begins with Masitah 
Marzuki – who also believed in the power 
of fashion and that how a person dresses 
says a lot about themselves. Being an 
active member of the Perth Muslim 
Community where she frequently 
attended events and gatherings and also 
having worked in the corporate sector  
for more than a decade, Masitah realized 
that up till then Muslim women had to  
be creative when it came to creating their  
own way of dressing modestly that was 
trendy and fashionable – creating looks 
that were a combination of what was in  
the stores. 

Having seen the fashion trends from 
Malaysia, Indonesia, Turkey and the   
like, Masitah created MassyMoo with the 
aim of bringing modest fashion pieces 
directly from these fashion capitals to  
your doorstep with the ease of online 
shopping! MassyMoo offers a wide range 
of ready-to-wear garments for women 
including jubahs, basic inners, casual day-
wear and evening frocks. 

We speak to Masitah to learn more about 
the brand, the vision and the future.   

F 
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What was the inspiration behind 
starting MassyMoo? 

The first idea behind starting a business 
came about after reading a book that was 
recommended by a friend by renowned 
American Child Psychiatrist, Bruce 
Perry and Author Maia Szalavitz called 
“The Boy Who Was Raised as a Dog”.  

Being of South-East-Asian background, 
my parents have instilled in me the 
importance of studying hard, getting  
into Uni and getting a good job in the 
Corporate World. I did that for around  
10 years and whilst I wanted to get 
married and have children, I always 
thought I’d be a “Working Mum”. 

My perspective was challenged after 
reading the book, I began to really think 
whether I wanted to raise my children 
and become a full-time mother, or 
continue working and leave them in the 
care of someone else. 

I chose the former, as I felt that it was 
important for me to be there for my 
(unborn) children during their formative 
years. So I started thinking of ways of 
how I can be a future full-time Mum but 
at the same time have a fulfilling career 
on the side that I enjoy that will allow 
me to work from home.   

I chose fashion as my line of business  
as it is something that I’m already 
familiar with and have a lot of interest  
in. Whilst the market is saturated with 
Muslimah fashion, I want to add variety 
to the market and offer garments that  
will encourage Muslimahs to meet the 
Islamic requirement of wearing the  
hijab yet at the same time blending in  
the modern society in which I live. 

The MassyMoo Collection is made  
up of pretty pastels and floral prints.  
Tell us more about the MassyMoo 
collection and the inspiration behind 
the designs.  

MassyMoo began as a one-stop-shop  
for Muslimahs to find their favourite 
brands and hijab essentials, however, 
when I received what I had ordered 
wholesale for my clients, I was 
dissatisfied with the quality of the 
designs and stitching and just couldn’t 
sell them. 

I wanted greater control over the material 
and make, so I decided to tweak my 
business vision and also create my own 
line where I can quality assure my items 
before they hit the stands. My current 
line is actually from another brand and 
the quality of the material, stitching, 
design and make is immaculate which is 
why I was happy to put it on my website. 
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The MassyMoo Collection will 
encompass a wide array of prints and 
designs ranging from floral, pastel hues 
to bold, dramatic jungle prints. Our  
aim is to appeal to every Muslimah’s 
individual taste and personality – we 
want to have a variety of designs that 
will tickle everyone’s fancy and we will 
also stock everyday essentials as well  
as unique pieces for special occasions.  

The clothes we will sell on MassyMoo 
are clothes that I would personally wear. 
We are already working on our next line 
which will also include items fit for 
corporate wear. 

Coming from Singapore ourselves,  
we can’t help but notice that some  
of your pieces look like the Malay 
traditional baju kurung (the long 
skirts with the long tops over that we 
usually wear on Eid or at weddings). 

Is there a Malay influence from  
your heritage? 

Yes, there is. My background is actually 
Malay - my Dad is Javanese Singaporean 
and my Mum is Javanese Malaysian.  

Whilst the skirt and top combo that 
makes up the baju kurung is specific to 
the Malay culture, I’ve also noticed other 
cultures favouring similar top and skirt 
combos as well, perhaps just not “matchy
-matchy” like how the Malays do it.

My husband’s family is Middle Eastern 
and I remember my mother-in-law was 
absolutely stoked when my Mum gifted 
her a baju kurung modern set, so I know 
that this (as well as what we have seen 
from sales from our current stock) is  
a design that other cultures would 
appreciate and wear. 

I myself personally love wearing casual 
co-ord sets as it takes the trouble away  
of trying a matching top to the bottom 
vice-versa, and we aim to have those in 
our line of wear.  
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You mentioned that the clothes we 
wear as Muslimah is a representation 
of our Islamic character and can be  
a form of da’awah. Sometimes we get 
good responses – where people are 
respectful of our beliefs. And in some 
cases, we don’t. 

In your opinion, is this fear of the 
unknown or fear of Islam still 
prevalent in today’s society? 

If so, do you feel modest fashion or  
in this case – Muslimah fashion – can 
help change perceptions? 

Yes, unfortunately, whilst probably  
a majority of the world’s population has 
heard of the term “Islam” or “Muslim”, 
not a lot of them really understand the 
religion or have even met or spoken to  
a Muslim. As the saying goes, ignorance 
breeds fear. 

Even in a modern society such as 
Australia, there are people who have 
never met a Muslim, and all they know 
about our religion is based on what the 
Western Media portrays, which we all 
know is highly inaccurate most of the 
time. I do think modest fashion plays  
a role in changing perceptions.  

When I was working in the Corporate 
Sector, for example, I’d meet public 
servants and departmental dignitaries 
who would probably not have dealt  
with Muslims on a daily basis, but our 
interaction at work which sometimes 
starts with a “that’s a lovely colour  
scarf on you” or “love the blouse, where 
is it from?”, allows for a conversation  
to start which by the end almost always 
includes the mention or a brief 
discussion of Islam. 

I do think wearing the hijab is a form  
of da’wah, and it’s an opportunity for us 
women to change public perception of 
Islam and Muslims when what we wear 
becomes a conversation starter.  
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E L I S I A  T O P  I N  B L A C K   
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&  B L U E  F L O R A L  M O T I F  
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The hijab as we all know and have 
come to understand is a personal 
choice. And once a woman wears  
the hijab, she automatically becomes  
a beacon of the faith. Yet, many 
women have voiced that whilst the 
hijab was her choice, she may not 
necessarily be or want to be the 
ambassador of Islam – just because  
of the hijab. 

What is your opinion on this? Do you 
think as hijabi women, we are 
ambassadors of Islam? 

I absolutely believe that we are the front 
row ambassadors of Islam, more so  
than men (especially with the hipster 
movement and how beards are now  
a trend!). Our way of dress is so unique, 
especially in this day and age, to any 
other faith. The piece of cloth that we 
wear around our head is what separates 
us from women of other faith, similar  
to the bindi worn by Hindu women,  
or the mustard coloured robe worn by  
the Buddhist monks, or the distinctive 
black and white attire donned by the 
Christian Nuns. 

In short, as a hijabi friend who is  
a primary school teacher explained to 
one of her 5-year-old students, the hijab 
is a uniform worn by a Muslim woman 
to let people know that she belongs to  
the Muslim faith, similar to the uniform 
worn by the little girl which tells the 
public of which school she attends.  

You now wear the niqab and you have 
not forgone the colours and patterns  
of your non-niqab days. 

In the spirit of World Hijab Day, 
would you mind sharing with us your 
journey from hijab to niqab? And how 
has the response been in a society like 
Western Australia where you live? 

It was never on my radar to wear the 
niqab to be honest, as the first time  
I came to know a niqabi, I actually felt 
she was judging me as I wasn’t even 
wearing the hijab at the time.  

My perception of niqabis through her 
behaviour from then onwards was that  
all niqabis would look down upon 
anyone who dressed less conservatively 
than them as they felt superior to other 
Muslimahs. This was my perception 
based on my personal experience. 
However, this perception changed when  
I met my future family in-laws.  

In 2016, I went to Hajj and met my 
(future) husband on this trip (we were  
in the same tour group together). We 
went to Hajj with our families, and my 
husband’s mother and one of his sisters 
who was also on the trip wears the niqab. 
With my distorted perception of niqabis, 
I actually didn’t think I’d find anything 
in common with them, but they were 
one of the loveliest people I had ever 
met, and we immediately struck  
a close friendship.  
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In fact, his sister and I became really 
good friends because our personalities 
were so similar, and slowly my 
perception of niqabis started to change. 

When we got back from Hajj, I got 
married to my (now) husband. I used  
to just play around with the niqab. I was 
working in the Corporate Sector at the 
time so even though I wore the hijab,  
I used to wear the niqab when I’d go  
out with my husband on the weekends  
or sisters-in-law just for fun. Slowly it 
started to become comfortable and found 
that I was wearing it more and more 
often. When I quit my corporate job 
early last year, I made the decision to 
wear the niqab full time. It was definitely 
a slow progression rather than an 
immediate jump.  

I get mixed responses from the non-
Muslims; I get a lot of stares, 
occasionally people muttering 
“terrorists” as they walk past me. But 
surprisingly, I get more eye contacts, 
smiles and nods which is encouraging.  
I remember once a kid sweetly said  
hello to me at the shopping centre as  
I was walking by, and another time,  
a small group of kids shouted “Ninja!!” 
and waved furiously at me like I was  
a celebrity as I was passing by. With  
my choice of colourful attire, I’ve even 
received compliments on my dresses, 
especially as I tend to favour patterns 
that are not readily available in Australia.   

In celebration of World Hijab Day, 
would you like to share a message to 
our hijabi queens out there? 

I think we now live in a time where a lot 
of judgements are passed about our own 
Muslim sisters, especially around how 
some sisters choose to wear (or not wear) 
their hijabs. 

We forget that it isn’t up to us to 
determine who is a better Muslimah  
and who is not, as we don’t have access 
to their heart. My message to all my 
Muslim sisters is to start being kind to 
one another and be each other’s pillar  
of support and strength. 

Give advice, but give it in a nice way,  
the way the Prophet has taught us. You 
never know what point in life someone  
is at, but your interactions with them can 
either help them get closer to Allah or 
drive them away from Him.  

Models: Murni Bolden, Farah Amirah, 
Humaira Abdul Jalil 

Get online with Massymoo by  
tapping the icons below. 

https://www.massymoo.com/
https://www.facebook.com/massymoo.perth/
https://www.instagram.com/massymoo.au/
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Fashion 

Freedom 
We enter the house of 
Sa-orsa Fashion House… 
Model: Khadijah Mansur 

Liberty 
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s we celebrate International 
Women’s Day, the first thing 

that we have asked ourselves 
is who was our first female 

role model? Yes, we have heard the 
occasional, “Michelle Obama”, or 
“Khadijah R.A.” or “Ibtihaj 
Mohammad”. But that got us thinking.  

Yes, these are strong women we are 
inspired by and aspire to be but who  
was our very first female role model.  
In almost every little girl’s life, that spot 
has got to be filled by our mothers.  

For many of us, our mothers are our best 
friends. The woman who has been there 
for us since day one and will forever be 
there for us no matter what. 

And that’s how the story of Sa-Orsa 
began. At a young age, Ayesha loved to 
raid her mother’s closet – playing dress 
up in her mother’s dresses and heels.  
It was her mother’s dream to set up her 
own fashion brand. So together with her 
mother, Ayesha and Shenaz decided to 
venture into a mother-daughter business 
partnership that is Sa-Orsa Fashion 
House. Pieces that are beautifully 
crafted, bright and joyful, embellished 
with gorgeous beads, Sa-Orsa’s line is 
certainly “modest yet modern”. 

We speak to Ayesha to learn more about 
the brand, how it began and the beautiful 
bond between mother and daughter. 

A 

BURNT 
ORANGE 

JUMPSUIT  
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THE RAMADHAN EDIT 
THE LOOP JACKET 
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Could you tell us the inspiration 
behind starting Sa-Orsa? 

I am a 20-year-old, and I have recently 
launched my own fashion label,  
'Sa-Orsa Fashion House', designing 
bespoke women's wear. I have always 
been passionate about the evolving  
world of fashion from a young age, 
through the influence of my mother in 
her design studio. It was my mother’s 
dream to set up her own company in 
fashion, thus inspiring us to set up our 
own brand together. 

Our passion for creativity and influence 
in design is the reason why we set up  
this business as a mother-daughter 
venture; with a degree in garment 
technology and a background in fashion 
and textiles. 

Tell us the story behind the unique 
name – So-Orsa.  

The name of the brand, Saorsa is derived 
from Scottish Gaelic, referring to 
'freedom and liberty'.  

Our dreams stemmed from the routes  
of our beginning in Scotland where 
passion for design and creativity grew. 
We had a dream, a vision and a goal to 
set up a unique company.  

It is so inspiring that the So-orsa is 
founded by a mother and a daughter.  
The bond between a mother and  
a daughter is one that is so beautiful. 

In the spirit of International Women’s 
Day, would you share with us the story 
behind the relationship with your 
mother, what is she like and what is 
the best advice your mother has ever 
given you? 

My mother has always been my role 
model, from a young age I have always 
aspired to be like her. Growing up I was 
encompassed in a world of love and 
fashion; the memories of playing in my 
mother’s wardrobe, trying on countless 
pairs of heels and looking on with awe  
at the beautiful treasures that filled my 
mothers’ closet. 

My mother had me when she was 21,  
so growing up it was like I had a best 
friend as well as a mother; even till this 
day, we get mistaken for sisters- which  
is so true! 

I love that we have this sisterly bond,  
in the way I can talk to her about 
anything knowing that she will give  
me the best advice. 

It was always my mother's dream to set 
up her own business in fashion; having 
grown up with a passion to create and 
design unique clothes- she used to make 
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AUTUMN COLLECTION 
WRAP STYLE JACKET 
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beautiful outfits for me, and my siblings 
and she still makes me fabulous 
overcoats and jackets! 

The best advice my mother had ever 
given me is to always follow my dreams 
and never give up on what you are 
passionate about. 

I am truly grateful to my mother for 
everything she has done for me; for her 
support, wisdom and for being my 
inspiration. 

We love that the brand stands for 
Beauty, Liberation and Modesty – 
allowing women to feel liberated, 
confident and beautiful in who they 
are and what they wear. Can you tell 
us, what is modesty to you? 

The ethos behind our brand is to enable 
women to feel ‘liberated, confident  
and beautiful’; we believe this 
encompasses modesty. 

Modesty is not necessarily dressing in 
the traditional black abayas, rather the 
modern era today has revoked that  
image into dressing modestly yet with  
a modern flare. 

This is what we emphasise in our brand; 
bringing colour and innovative creations 
into the world of fashion, creating 
‘modest yet modern’ fashion.  

Your Beaded Collection is simply 
gorgeous. Can you tell us the 
inspiration behind each collection?  

When we launched our first collection- 
‘The Autumn Collection’ named  
through its seasonal colours, the vision 
was to create a vibrant collection to 
relate to our audience that as a modest 
brand, we went out of the realms of the 
norms of modesty, in creating unique, 
bespoke designs which encompassed 
trends from the high street, yet with 
added innovative twists. 

It was through the launch of our first 
collection that we were able to gain the 
feedback and reviews of our audience 
and customers to facilitate the creations 
of our subsequent collections.  

‘The Ramadhan Edit’ focused on one 
modest design, ideal for the spiritual 
month yet fashionably modest. This 
collection featured ‘The Loop Jacket’-  
an innovative design, lightweight and 
modest, perfect for the summer. 

‘The Beaded Collection’ was launched  
at the time of the Eid celebrations;  
taking inspiration from the vintage era  
of Gatsby-style beaded dresses and  
hand-made designs. 
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Each piece from this collection was 
beautifully embroidered by hand, 
emphasising the regal and bespoke 
nature of the collection.  

Our most recent collection, 
“Sophisticated Elegance”, which will  
be launching March 2020, was our  
take on evening/occasion attire. The 
collection features jumpsuits, dresses, 
culottes our signature wrap-style 
jumpsuit from our ‘Autumn Collection’ 
but modified to relate to this collection 
and much more. 

So, keep a lookout to see what’s in store 
at Sa-Orsa Fashion House! 

What can we expect to see in the 
future for So-Orsa? 

In the future, our aim is to expand our 
brand globally, targeting audience 
outside of the United Kingdom and 
possibly attending events globally to 
promote our company. 

One of the many things on our bucket  
list as a brand is to have our designs 
featured at a major fashion event, such  
as London Fashion Week; this would  
be a major highlight for our brand in 
terms of advertisement and success of 
achievement, knowing that a small  
start-up can reach such potential would 
be incredible. 

As well as promotion of our brand,  
we also want to expand on our 
collections and our target audience, 
therefore creating other categories 
including menswear, children’s clothing, 
swimwear, activewear, accessories, 
homeware and so much more. 

When we created this brand, we wanted 
to fill that gap which we felt was missing 
in the evolving world of fashion, and we 
want to continue to do so through our 
company- as it is said: “In order to be 
irreplaceable, one must always be 
different”- Coco Chanel.  

Credit: 
Photos by Sa-Orsa Fashion House 
Model: Khadijah Mansur 

Get online with Sa-Orsa Fashion House 
by tapping the icons below. 

https://sa-orsa.co.uk/
https://www.instagram.com/sa_orsafashionhouse/
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Beauty 

Natural, sustainable, so good for the soul… 
Photography by GAYA Magazine 
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hen we think of healthy 
living, our minds 
immediately focus on 
food and exercise. 

However, healthy living also includes 
beauty and lifestyle products that we 
apply to our skin. 

We don’t usually think that the products 
we place over our skin would make  
any difference. After all, they aren’t 
consumed. But using the right products 
do make a difference. From harsh 
ingredients to alcohol content, some 
beauty and lifestyle products may do 
more harm than we realise.  

Natural and healthier options in the 
beauty and lifestyle spectrum have made 
its way on the shelves. However, the 
variety of such products are still few  
and far between. Nevertheless, we are 
starting to see a change. 

Who doesn’t love natural products?  
No harmful ingredients, no animal 
testing, no alcohol. 

But one does wonder sometimes if they 
work just as good. Especially when  
it comes to products like deodorants.  
We want to stay fresh and dry especially 
on those long days. 

W 
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But did you know that alcohol-based 
deodorants can darken your underarms  
in the long run? Yikes!  

In the last month or so, we have been 
trying out these new natural deodorants 
from a Singapore brand called Soul 
Good Project (Yey, to our local 
entrepreneurs!) We alternate between  
the two deodorant balms and one 
deodorant spray. 

Over a month of using, we have to say 
we absolutely love the deodorant balms. 
Himalayan Wilderness has a stronger, 
woodier scent than the citrusy Mandarin 
Spring but both smell amazing and keep 
your underarms dry for long periods.  
We will go as far as saying that it has 
worked better than the off-the-shelf 
brands we are so used to using.    

The Spanish Garden deodorant spray 
smells like fresh flowers in the morning 
but it didn’t work as well for us as the 
balms did. It may work for you though, 
we’re just saying it didn’t for us as we 
have noticed that we sweat more than 
others. We call it a curse. Haha! 

We have tried many beauty and lifestyle 
products here at GAYA and we have to 
admit, not many products have ended up 
on our best-of-the-best shelf. This has. 
Especially the deodorant balms. All you 
need to do is rub in a pea-sized amount 
and you’re good to go. 

Soul Good Project’s deodorant balms  
are formulated with arrowfoot flour to 
absorb sweat as well as magnesium and 
essential oils to neutralize body odour. 
Shea Butter is added to moisturize the 
skin while coconut oils hydrate and  
kill bacteria.  

Instructions state that you can reapply  
as needed throughout the day but we 
have found that a pea-sized amount is 
enough for the whole day. No re-
application needed, which means the  
50g tub that the deodorant comes in,  
can last you for quite a while. 

In fact, we have found that it has lasted 
longer than our other deodorants (we  
still have half the tub left for each scent). 
A 50g tub costs you SGD26.90 (or 
USD19 / GBP15) which in our opinion  
is worth every cent.  

When it comes to scents, we have  
trouble picking a favourite. Both are 
equally good so we toggle between 
Himalayan Wilderness and Mandarin 
Spring. If you like fresh, citrusy scents 
then Mandarin Spring is your friend. 

But if you find that a full citrusy scent 
reminds you of dishwashing liquid,  
then try Himalayan Wilderness. It has  
a stronger, woodier scent with notes of 
cedar and bergamot but with a tinge of 
citrus with sweet orange and lemon.  
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If you find yourself having trouble 
sleeping or getting to sleep, try their 
Sleep Mists. We have been using the 
Dream Haven Sleep Mist lately and it 
now permanently sits by the bedside.  

Infused with lavender and a blend of 
essential oils like Ylang Ylang and 
Cedarwood, the sleep mist smells 
A.M.A.Z.I.N.G! Before bed, simply
spray onto your pillow or bed cover.

The mix of essential oils instantly calm 
you and get you ready to head into 
dreamland. We absolutely love it. 

Now with the COVID-19 virus going 
around, hand sanitizers are all sold out 
from stores. For those who are still 
looking around for hand sanitizers,  
look no further.  

Soul Good Project has added a natural 
hand sanitizer to their repertoire. The 
natural hand sanitizer spray is made with 
isopropyl alcohol at 70% to ensure 
disinfectant effectiveness.  

It is handcrafted with aloe vera leaf juice 
to add moisture along with anti-bacterial, 
anti-fungal and great disinfectant 
essential oils such as tea tree, eucalyptus, 
lavender and sweet orange. 

We had the ultimate pleasure of speaking 
to the Founder of Soul Good Project, 
Amanda Moo, to hear more about the 
brand and how we as consumers can be  
a part of sustainability.  

In Fashion, we talk so much about 
sustainable fashion. But when it comes 
to Beauty Products, we hardly hear 
about sustainable or healthier options.  

Ok wait, that’s a lie cos we have seen 
an emergence of such products like 
Love, Beauty & Planet. But products 
like that are few and far between and 
it fills us with immense pride to know 
that Soul Good Project is a Singapore 
brand. Yey! 

Tell us how did it all begin. 

I have always been an advocate of 
natural products whether it’s personal 
care or diet but it all started when I have 
gluten-intolerance and eczema issues.  

I was seeking out for the best options  
of personal care for my skin and 
developed interests in understanding the 
ingredients and the benefits to our skin 
and body. 

With increasing numbers of people 
seeking help for skin issues, I saw an 
opportunity in creating alternatives in  
the market.  
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Can you take us through what goes 
into making your amazing products?  

How do you know what ingredients  
to use and how do you maintain  
the quality? 

I believe in minimalist skin care and that 
applies to your skin care routine as well 
as the ingredients in the products. For 
our deodorants, we’re using solely on 
natural active ingredients that are 
generally good and safe for your skin.  

It doesn’t need to be complicated. Prior 
to starting the business, we took a year to 
really experiment the ingredients and do 
product testing. As to how we maintain 
the quality, we handcraft our products  
in small batches to ensure its freshness. 

With the whole COVID-19 situation, 
we see that you have added hand 
sanitiser to your repertoire. When 
someone thinks about hand sanitisers, 
they think names like Dettol. 

Can you tell us what goes into your 
hand sanitiser that makes it good as 
those brands but also healthier and 
more sustainable?  

Definitely. Our hand sanitizers do not 
consist chemicals such as parabens, 
artificial fragrance or colours. 

It also consists of aloe vera leaf juice  
and glycerine for added moisturise and 
100% pure essential oils that not only 
smell pleasant but packed with 
antibacterial properties.  
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In your opinion, why is it important 
for us as consumers to make better 
buying choices with brands that are 
natural and sustainable? 

Love yourself and mother nature. It’s 
important to be a wise consumer in 
choosing what you put on your precious 
body. Getting rid of harmful chemicals, 
colours and artificial ingredients are not 
only safe for you but for the planet.  

There are an increasing number of zero 
waste packaging in the beauty industry 
and we should all take little steps in 
reducing plastic waste. 

Hence, our products are bottled in glass 
and we try our best in reducing plastic 
usage. We believe in making changes 
whether it’s big or small.  

What more can we see from Soul 
Good Project? 

We’ll be launching other skin care 
products from facial oils to clay masks  
in our future range. We hope to introduce 
more of minimalist skin care and 
hopefully healthier food products in 
future. Please keep a lookout! 

Soul Good Project is definitely going to 
be on our shopping list from now on. We 
can’t stop raving about it. Tap the links 
below to find them online and social. 

https://www.soulgoodproject.com/
https://www.facebook.com/soulgoodproject
https://www.instagram.com/soulgoodproject/
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Food 

Ramadan - the blessed month we look 
forward to each year. A time for 

reflection, rejuvenation and family.  
For many of us, Ramadan brings 

together the family during Iftar and 
Terawih prayer - bringing us closer  
in faith and closer to God. With the 

family coming together as one during 
Iftar, we share with you two delicious 

recipes that embody the meaning of the 
closeness of a family - a Turkish one-
pan dish called Menemen and a one-
pot hearty beef stew. Both brimming 
with flavours and most importantly, 

love. Ramadan Kareem! 

Ramadan Recipes 
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TURKISH ONE-PAN  

EGGS & PEPPERS 

Food 
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2 tablespoon olive oil 
2 onions, sliced 
1 red or green pepper, halved deseeded and sliced 
1-2 red chilies, deseeded and sliced
400g can chopped tomatoes
1-2 teaspoon caster sugar
4 eggs
small bunch parsley, roughly chopped
6 tablespoon thick, creamy yogurt
2 garlic cloves, crushed

Ingredients 
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Method 
 Heat the oil in a heavy-based

frying pan. Stir in the onions, 
pepper and chillies. Cook until 
they begin to soften. 

 Add the tomatoes and sugar,
mixing well. Cook until the liquid 
has reduced, season. 

 Using a wooden spoon, create 4
pockets in the tomato mixture and 
crack the eggs into them. 

 Cover the pan and cook the eggs
over a low heat until just set. 

 Beat the yogurt with the garlic
and season. 

 Sprinkle the menemen with
parsley and serve from the frying 
pan with a dollop of the garlic-
flavoured yogurt. 
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Food 

HEARTY 

BEEF STEW 
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Ingredients
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3 tablespoons olive oil 
3 garlic cloves minced 

1/4 cup fresh cilantro chopped 
1 small onion finely chopped 

2 14-ounce packages frozen baby okra 
1 teaspoon 7 Spice 

4 ounce tomato paste 
2 vine-riped tomatoes chopped 

16 ounce beef tips boiled or seared 
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Method 
 In a heavy bottomed saute pan over

medium-high heat, heat the the olive 
oil, then add the garlic, cilantro and 
onions and cook for about 1 minute 
until fragrant. 

 Add the frozen okra and 7 Spice to the
garlic cilantro mixture and stir well, 
coating the okra with the mixture and 
breaking up the frozen okra. 

 Pan-fry the okra for about 10 minutes,
stirring occasionally until the okra is 
fully cooked. 

 Add the tomato paste, fresh cut
tomatoes and 4 cups of boiling water  
to the pan. 

 Add the beef tips, and mix around to
incorporate everything together. 

 Lower heat to low and simmer for 15
minutes until sauce thickens. 

 Serve over traditional Arabic rice pilaf
and sprinkle fresh cilantro for garnish. 
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onverting our creative passions 
into business may be full of 
bittersweet challenges but it 
can also be our sweetest joy 

when we are able to do what we love  
and thrive on it. This is the case for  
Afifa Diyana – the founder of Malaysian
-based Mavrica Cakes – who pursued  
her passion of baking at the age of 10 
with much encouragement from her 
number one role model and biggest 
supporter, her mother. 
 
What started from an incredible sale  
of 600 cupcakes at her primary school 
bazaar has now churned into a colourful 
business that makes anything from local 
kek lapis, delectable cheese tarts, super 
Instagrammable cupcakes, the hot-selling 
Nutella brownies, custom-made birthday 
cakes decorated in local aesthetics to  
a classic, multi-tier wedding cakes. 

Now at 21-years old, Afifa has already 
baked for many birthday events, 
weddings, and parties including 
recognisable names from the local 
Malaysian fashion and beauty industry: 
the founder of @warnabilla, 
@chinies.official, @fyiphotography  
and popular Malaysia singer and actress, 
@erniezakri.  
 
Everything Afifa bakes is an edible 
masterpiece but most of all, it is 
heartwarming and honest. With an 
incredible 11 years of baking experience 
thus far, this talented baker will only 
keep growing. 
 
Here is an exclusive interview with  
Afifa as she shares her baking journey, 
her inspirations and on running a home-
based business:   

C 

Food 

Written by Emma Khoo 
MAVRICA CAKES 
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Where did the love for baking  
start from? 

It was the year 2009 and I was just 10 
years old. It started from helping my 
mum to bake and every time she baked 
something, everyone loved it. So it 
tempted me to try to bake something and 
I tried to bake chocolate cupcakes for the 
family because cupcakes were a trend at 
that time. It turned out to be everyone’s 
favourite, all of them loved it. From 
there, the love for baking started. It made 
me want to bake more for everyone. 

Share with us the story of how 
Mavrica started? 

Mavrica started when I was 11 years old 
where my mum encouraged me to start 
the business by having a brand so that 
people will notice. I wasn’t confident 
enough as I was still studying because  
I was just 11 years old. My mum told  
me to just start with a name and just  
bake for family and friends. We decided 
to use Google translate and search for 
anything related to baking and desserts. 
We found Mavrica which means rainbow 
in Slovenian.  

Was your first bake sale in school the 
reason you pursued your education in 
the Academy of Pastry Arts? 

Yes, the bake sale in my school was  
one of the reasons I pursued. The other 
reason was I wanted to learn more  
about pastry and the science of baking.  
I thought I knew everything about baking 
but once I entered the academy, there 
was a lot more to learn. 

Tell us more about your experience  
at the Academy of Pastry Arts.  

What I experienced from the Academy 
was I got to learn all the techniques and 
skills in piping, decorating, and 
assembling. As time went on, I had to 
understand all the basic things before  
I go one step further in order to face the 
challenges ahead. 

My favourite class was wedding cake 
baking where we learnt to cover the  
cake with pastilage, stack the cakes, 
decorating and pipe with royal icing -  
it was a tough job but it was really fun 
when we get to do it together with our 
partner. I had this love-hate relationship 
with Chocolate Class and Sugar Art 
Class where we needed to always get the 
right temperature every time we needed 
to assemble it, but as I said earlier it was 
a really fun and challenging experience!  
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Mavrica sounds like such a unique 
name. We understand that it means 
Rainbow in Slovenian. 

Was there a specific reason you went 
with Rainbow? 

Yes. When I was looking for the name,  
I was just a kid, and a kid like me really 
loves the colour of the rainbow because 
it has bright and fun colours. A Rainbow 
symbolizes cheerfulness and happiness. 
Who would not be happy every time they 
saw a rainbow? 

Where do you find inspiration from 
when you create your cake designs? 

I always find inspiration from other 
bakers who were really good in cake 
designing, like @raindough.desserts, 
@lilylolacakes and @sugarandi. These 
are the local bakers and if international,  
I really love @cupcakejemma, 
@butter_and, and @tortikannuchka. 

I follow them on Instagram, sometimes 
on Pinterest and even YouTube. I love  
to buy books too. If there is a book sale 
coming, I will always save the date and 
just go straight to the pastry and baking 
section. I have this habit of collecting 
cake design and recipe books. 
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We understand that your mother and 
sister helped you in your first ever 
bake sale. It’s so inspiring to hear that 
it all came from family. 

Can you tell us who your female role 
models were and what you learnt  
from them? 

My female role model would be my 
beloved mother. She is a very inspiring 
person and she loves cooking and baking 
for our family and friends. She makes 
money for her side income by using her 
skills where she used to sell layered 
cakes, Malay kueh (traditional cakes) 
and cookies. I learnt a lot from her 
determination and aspiration to succeed. 

My other role model is my sister who  
has different capabilities in doing things 
like designing and organizing things.  
She is also good at photography and 
editing. She helps me a lot in exposing 
my business to social media. 

I am slowly picking up her skills and 
eventually doing things on my own 
because I realize I cannot be relying  
on her all the time as she has her own 
business. She is currently doing  
a caketopper business - 
@caketoppermalaysia and we always 
support each other. 
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Starting your business at such a young 
age must have been challenging. Could 
you share with us the challenges you 
faced as a young woman in business 
and how you faced them head-on? 

The challenge that I face is to meet the 
requirements of the customers whether 
they will love it or not. Other than that, 
every time when our customer asks for 
delivery, I need to bring someone to look 
over the cake while I am driving and to 
drive with extra care. 

The most challenging part is I need to  
do literally everything by myself, from 
stocking up the ingredients, prepare  
the ingredients, baking, washing, 
assembling, decorating and cleaning.  

From the challenges above, I managed to 
overcome the challenges with some help 
from my family especially my sister  
who helps with the marketing. I am so 
grateful that my family members always 
support and be there for me. 

What advice would you give to young 
female entrepreneurs like yourself 
starting out in business? 

You must have a dream and what you 
want to become. In everything you want 
to be, you must have a passion. Work 
hard and not forgetting to take care  
of yourself.  

You must have proper accounts right 
from the beginning of your business 
because that is where you can discover 
your profit and loss. I am in my learning 
process as well so if you are really into 
business, start now! Never procrastinate 
in making a decision. 

Get online with Mavrica by  
tapping the icon below. 

https://www.instagram.com/mavricacakes/?hl=en
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Opinion 

Written by Zainab Onuh-Yahaya 

of ‘non’ 
Strong Women 

The Othering 
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was sixteen when I decided  
I wanted to be a lawyer. Not 
because I had this great fantasy of 
wielding the great sword of justice 

or because I wanted to bring peace and 
sanity to the world. Even at sixteen,  
I knew these things were above me.  

Law. Because there was really nothing 
else I wanted to be and everyone thought 
I’d do great at it. Everyone except my 
uncle, S. who said ‘Law? A man would 
chew you and spit you out in court!’ 

I didn’t know I wanted to be a lawyer... 
until then. Because, of course, I had  
to prove that a man could never chew  
me or spit me out. Even at sixteen,  
I was unconsciously buying into the  
singularity narrative that one woman 
defines all women. 

I grew up in a time of strong women. 
With a strong woman. My mother was 
24 – just a few weeks shy of how old  
I am now and which she never ceases to 
remind me of – when she had me. Her 
arthritis started at around the same time 
too. Me barely one. 

So did my pneumonia and overly fragile 
immune system. From that time till  
now, however, she’s started multiple 
businesses, had two more children, 
laughed, cried, nursed both me and 
herself back from multiple illnesses,  
had wins and losses. My mother was  
and still is the quintessential African 
women – the poster girl for strength. 

So is my friend, Hally’s, mother, who 
journeyed across the Atlantic right after 
her surgery because her husband was 
‘hungry at home’. 

So is my former neighbour who refused 
to leave the neighbourhood so she  
could look over her children whom her 
husband has stripped her of custody of 
after divorce. 

So is my mother’s housekeeper who  
does a hundred other things on the side 
because her husband is out of a job. 

So is the woman on the next street who 
hawks plantain. Last month, she’d got  
hit by a car and the first thing she did 
was limp to recover her plantain before 

I 

“There's plenty of room in the world for mediocre men,  
but there is no room for mediocre women. You have to work.  
You have to work exceptionally hard, and you have to know 

what you're talking about…” 

- Madeleine Albright -
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it goes missing. The next day, she was 
back to hawking…with a limp. All these 
women have one thing in common – 
strength. Unshakeable. Resolute. 
Unwavering. Ah, but not the kind of 
strength we recognize or even 
acknowledge in women. 

It was the ‘hidden’ strength. The one that 
she uses to push her husband forward 
and upward so when he gets to the front 
of the line, he says ‘ah. I wouldn’t have 
been able to do this without my wife  
who stood behind me.’ These women’s 
strength was the ‘behind’ kind of 
strength. There, but not really. Talked 
about only as an annex to a man’s. 

The first time I encountered a ‘weak’ 
woman, I was ten and I’d gone to the 
salon with my aunt. I wandered off on 
my own and overheard two women 
talking about a third who had left her 
home because her husband was 
frolicking with other women. 

I remember guffawing – because the 
same thing had happened to Mrs. T two 
months ago, but she had not made such  
a huge fuss. She had told my mum that 
‘this is just a challenge. It shall pass.’ 

The older I grew, the more stories I heard 
about these ‘weak’ women – the woman 
who’d divorced her husband because  
he beats her rather than settle the matter 
amicably within the family; the woman 
who’d gone to her in-laws and slept till 
9AM rather than wake up by 6AM to 
tend to the family; the woman who’d 
always buy food rather than make 
homemade food; the woman who’d 
arrested her husband after he abused  
her daughter; the women who refused  
to be silent. 
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...all these 
women have  
one thing in 
common - 
Strength. 

Unshakeable. 
Resolute. 

Unwavering. 

These women were weak. But I mean, 
women are already weak so it shouldn’t 
be anything surprising, right? But this 
isn’t the kind of weakness that is 
expected in women. Women were 
supposed to be weak in areas like 
managing money and taking exec jobs.  

They were not supposed to be weak in 
areas like taking abuse, championing 
domestic chores and dying for the world.  
With 4th wave feminism comes the 
roaring freedom of women taking their 
freedom in both hands. 

It was a whirlpool of women being  
kings and 'She-E-Os' and 'mompreneurs' 
– all of them amazing, changing the
narrative. Proving that a woman’s
‘strength’ can be in the boardroom.
And in the kitchen. And wherever in
the world she wants it to be.

But every time, I find myself looking 
behind, seeking the tired woman,  
the unbothered woman, the average 
woman, the mediocre woman, the sleepy 
woman. Women who want to be nothing, 
do nothing. Women who do not want  
the weight of the world on their 
shoulders. Because I mean! It cannot  
be ALL women. 

It’s 2020. And the narrative of the 
‘strong’ woman is one that is still being 
pushed. Except, it has simply moved on 
from the traditional strong woman who 
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cooked and cleaned and stayed with  
her husband even when he cheats and 
abuses her because ‘those women are 
emotionally stronger’ to women in board 
room meetings in red bottoms trampling 
on the patriarchy – the both of these 
narratives as harmful to internalize. 

For me? I find the narrative of the  
strong woman one that holds women to 
exceptionally high standards. I entered 
my 20s tired. Dragging myself to college 
classes, to friends’ parties, to weekend 
reading groups; to eat, to breathe. 

And if there was anything worse than 
being a tired 20-year old, it was being  
a tired 20-year old daughter of a strong, 
untired woman.  At 20, I could relate  
to each and every strong woman. But  
I could also relate to each and every 
‘weak’ woman. 

I understand the need to create a new 
narrative for women – away from the 
reductionist principle that attaches a 
fixed essence of weakness and fragility 
to them. I understand the need to flip  
the narrative and push back. I understand  
the need to say ‘women can be all that 
and more!’. 

But I am also beginning to understand 
just how problematic that can become  
for women who are neither ‘all that’  
nor ‘more’, especially in a society that 
already sees women as a collective 
whole, rather than a single unit. 

A society that sees women as a reflection 
of every other woman. 

So, not all women. 

Not all women will be or are strong.  
Not all women will be or are or even 
have the desire to be She-E-Os. Not all 
women want to rule. And take over. 
And make millions. Some of us want to 
be couch potatoes. Some of us want to  
do all of it. Some of us are tired. 

But some of us want to also chew and 
spit out our opponents in court. Some of 
us want to be everything. And some of  
us want to be nothing. Some of us want 
to save the world. And some of us just 
want to sleep. Make space for women  
to afford to be mediocre. As herself,  
and not as all women. 

Because...not all of us. Never all of us.  

I am not strong, but she is. 
She is not strong, but I am. 
She. One. Unit. Not all. Not whole.  

Never whole. 

Tap the icon below to follow Zainab 
online and on social. 

https://www.instagram.com/thezainabonuh/


Written by Rachpal Kaur Tulsi 
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Men have penis and 
testicles. Women have 
vagina and ovaries.  

We are different. Period (pun intended).  
Yes, women have periods. Men don’t.  

I am now 50 years old and a question  
I have asked myself many times is when 
did I turn from an athlete to a woman? 
When did I get defined by my gender 
and not my abilities? 

I was an athlete almost all my year from 
primary school to junior college, till  
I was about 18 and not once was I told 
that girls don't do sports. I had the same 
opportunities as the boys in school, to 
choose the subjects I wanted to learn. 
When did it change? 

According to a research by McKinsey, 
there has been a slight increase in women 
representation at upper management 
level but at a staggering 21%, we're still 
far behind the men. 

Look at world leaders, majority are men. 
Men earn more in sports then women do. 
In many countries, the time off given to 
the employee after the birth of a child  
is still called “maternity” leave which  
to some extent is necessary for the 
maternal parent to rest after childbirth 
but also excludes the role of the paternal 
parent in sharing the responsibility for 
childcare duties. 
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A simple policy such as this has far-reaching implication for 
women – would a young woman be employed in a key role 
as she might be seen as a liability when she goes on 
maternity leave; if she becomes the stay-at-home mum,  
then she loses out on developments in the industry and 
substantial work experience; she may not take on roles that 
require frequent travel if the primary child-care role still 
rests on her shoulders and the list of factors that work 
against her reaching the top just lengthens. 

As we celebrate International Women’s Day in March 
2020, the campaign slogan #EachforEqual resonates 
strongly with me. For women to rise, it has to start 
with the women. 

Women play a big part in elevating other women. 
Women need to stop lamenting the birth of 
a girl-child as a curse to the family; women 
need to stop telling the girl child that 
doing sports might cause her to lose her 
virginity; women need to stop telling 
a girl child that she cannot do  
something because she is a girl. 
Stop making the vagina and ovaries 
a liability. 

For women to rise, women must 
elevate. #Eachforequal starts 
with each woman accepting  
the other woman as equal 
regardless of colour and creed.  
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This week I was asked to reflect on this 
question, “what is the biggest regret in 
my life” and I was reminded of the time 
when I was about 26-years old and in my 
desperation to be accepted and climb the 
corporate ladder, I cut my knee-length 
hair by a few inches, to waist length,  
so that I no longer tied it in a ponytail 
that made me look like a “traditional 
Punjabi girl”.  

To many, this would not be a big deal  
but born and raised in a traditional Sikh 
family, where unshorn hair is one of the 
tenets of the religion, I succumbed to  
pressure – the subtle message from the  
many women magazines I subscribed to  

and the blatant comments from other 
women about how my hair looked oily 
and flat and old fashioned.  

It is a decision I cannot reverse. It is  
a decision that will always ail me.  
It’s 24 years late, but #Eachforequal 
begins with us. When women elevate 
women, we create a synergy to change 
the rules. 

Tap the icons below to follow Rachpal 
online and on social. 

https://www.instagram.com/rachpal28/
https://www.facebook.com/rachpal.tulsi.75
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s parents, we want the best for 
our children and many of us 

strive to give them what we 
never had growing up. From 

clothes to toys to gadgets, we give them 
the world…well, within reason of 
course. So when it comes to birthdays, 
many of us go all out throwing big 
memorable celebrations. 

With these celebrations come gifts 
galore. Stacks upon stacks of gifts  
visible from the moment you step into 
the room. I have seen how gleeful the 
children get when ripping open the gift 
wrappers and squealing in delight as they 
find the toy that they have been wanting 
for so long.  

Yes, it’s an amazing feeling. But 
sometimes we think, how many toys  
can one child have? And what happens 
when they grow up? And in some cases, 
they receive two of the same toy! 

What if we could instil in our children  
the sense of giving back, the sense of 
mindfulness. What if on their birthdays, 
instead of asking for presents, we asked 
for donations to a social cause? 

The Kardashian and Jenner clan have 
done that before where instead of 
presents, they requested guests to  
send gifts for a children’s home or an 
organization. One could argue that this 
could be a publicity stunt.  

A 

Living 

WHY THE FUTURE 
IS OURS TO MOULD 

Gift-It-Forward teaches kids to be mindful about 
the community and the environment around them.  

We speak to Founder & CEO, Theresa Evanoff 
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Whatever the case, one cannot dispute 
that this is a good step into cultivating 
a more mindful generation. But where do 
we begin? How do we get involved with 
organisations in order to do just that?  

Here’s where a company called Gift-It-
Forward has built that bridge. Helmed 
by a mother herself, Theresa Evanoff 
knew that this was a gap she needed  
to close. 

Gift-It-Forward is an online platform  
that allows you to set up an event i.e. 
birthday, send out e-vites to your guests 
and send instructions on how to donate. 
Working with your child, you can select 
the organization they would like to work 
with, decide what is it that they would 
like to gift the organisation, then ask 
guests to donate in order for your child  
to reach their goal.  

In the Gift-It-Forward platform, your 
child can essentially inform their guests 
that they would like to buy a dollhouse 
that costs $500 for a Children’s 
organisation and would appreciate that 
instead of sending them gifts, they could 
donate to the cause – it’s like 
crowdfunding for kids! 

Today, we speak to Theresa to learn  
more about Gift-It-Forward and how  
she juggles between the role of business 
owner and mother in today’s complex 
society or gender biases.  

Theresa Evanoff 
FOUNDER, GIFT-IT-FORWARD 
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I may not have kids but I have tons  
of nieces and nephews so when it 
comes to their birthdays, I have seen 
them showered with toys after toys 
after toys. So when you first came  
to be about Gift-It-Forward, I was  
so intrigued. 

Can you tell me how it all began? 
What event or events in your life 
sparked this idea? 

I have lived in Singapore for the last  
16 year and when I had kids, it became 
even more apparent that we live in  
a very privileged and consumer-driven 
society. As a mother of three young kids, 
I attended a lot of birthday parties and 
saw first-hand how wasteful and 
privileged gifting can be.  

You can say that my kids are the 
inspiration behind Gift-It-Forward;  
I wanted to teach my kids that giving  
is just as important as getting and  
help them be more mindful about the 
community and the environment around 
them. I envisioned a way that gift-giving 
would be meaningful for the receiver, 
simple for guests, good for the 
environment, and beneficial to local 
charities. 

Instead of getting lots of gifts that they 
don't need, people should be able to help 
others in need while they get one or two 
gifts they’ll truly appreciate. And so,  
Gift-It-Forward was born! 

...by teaching 
children about 

social responsibility 
at an early age, we 

can help them 
develop into lifelong 
givers who can then 
create an impact in 

their own time... 



...in an age where  
we hear so much 
negative news in  
the media and when 
people can lack 
empathy, we need to 
teach our kids to  
think about others 
around them and  
the environmental 
impact they have in 
the world... 
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With the organisations you have 
worked with, how is Gift-It-Forward 
making a difference in the 
community? 

For many small charities, they have 
limited budgets for marketing and 
fundraising. By partnering with them, 
Gift-It-Forward helps them spread the 
word on the great work they are doing  
in the community. 

Gift-It-Forward helps party hosts raise 
funds for a charity they care about 
(alongside a gift you’d like to receive) 
while they are celebrating special 
occasions. As this money would 
otherwise have been spent on  
numerous, less meaningful gifts, we  
are providing the charities access to  
new funds and donors and inspiring 
everyone to support charities. 

We have carefully curated 18 charities  
so far that represent various social  
issues in Singapore, and ones that would 
resonate with children and their families.   

For instance, we have a number of 
animal charities (such as SOSD and 
SPCA) because most children love 
animals, ones that support foreign 
workers (such as HOME and Aidha) 
because many families have helpers,  
and of course, ones that support other 
children (such as Children’s Wishing 
Well and Make-A-Wish Foundation). 
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We also collaborate with our charities to 
conduct educational tours and increase 
awareness for their particular causes.  
For instance, one child chose ACRES  
as the beneficiary for his birthday, and 
then we arranged for a tour there where 
he invited his class to learn more about 
what they do. 

It was a meaningful experience for the 
child to see where the money goes “in 
real life”, and also to show others what 
can be done to help charities. 

Could you briefly explain how Gift-It-
Forward works? 

Gift-It-Forward is an online platform  
that helps you to pool funds towards  
a group gift and give back to a charity 
you care about. By sending party 
invitations through Gift-It-Forward,  
you automatically create a personal gift 
fund, where a portion goes towards  
a charity you choose, and the other 
portion, towards a group gift. 

Our platform makes it easy for friends 
and family to contribute online to a gift 
you really want, instead of bringing 
individual gifts– no shopping, no 
guesswork, and most importantly,  
no waste! After your celebration,  
Gift-It-Forward pools together your 
contributions and splits it between you 
and your charity, and your guests can 
also receive a 250% tax deduction on 
their charitable contributions. 

We have had several kids raise over 
$1000 for their birthdays, of which half 
would go to a really cool gift (like a 
drum set, an x-box or Legoland passes) 
and the other half would be shared with  
a charity they chose. Everyone wins! 
While we originated the idea because  
of parents and children, we now also  
see more youths and adults who use our 
platform to give back to the community 
and also get the gifts that they’ll love. 

As a mother and in your opinion,  
why is it important to instil the value 
of giving back, or as you say, 
mindfulness, in our children? 

My children are so fortunate to grow  
up in an environment where they have 
pretty much everything they need.   
I believe that with great privilege  
comes great responsibility.  

In an age where we hear so much 
negative news in the media and when 
people can lack empathy (think of  
the run on toilet paper right after the 
DORSCON Orange alert!), we need  
to teach our kids to think about others 
around them and the environmental 
impact they have in the world.   

As a parent, I want to teach kids that 
there is more to celebrations than simply 
gifts. Gift-It-Forward empowers anyone 
to be a philanthropist, either as the host 
of a party or as a guest. 
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One of my fundamental beliefs is  
that by teaching children about social 
responsibility at an early age, we can 
help them develop into lifelong givers 
who can then create an impact in their 
own time. 

We are building the foundation for the 
next generation of social entrepreneurs, 
philanthropists, and leaders to be kind 
and generous. 

Aside from being a part of Gift-It-
Forward, in your opinion as a mother, 
what other ways in our every day can 
we use as examples to teach our 
children about mindfulness? 

In our household of three young boys, 
we try our best to teach our children 
about kindness, mindfulness, and 
gratitude, but even here, it doesn’t 
always work!  However, we hope that 
through constant examples, something 
will stick! 

So, teaching by example and being  
a role model to demonstrate kindness  
and patience even in the most difficult 
times, is one way to do so. 

When your child has a meltdown,  
instead of getting irritated as we often 
do, try to understand that they want and 
need at that moment, and that may help 
to diffuse the situation.   

...women are able to  
provide different 

perspectives and even 
solve problems that 

would not even be 
recognized by men, so  

to have female founders  
in the tech world is  

very important for us 
even as consumers! 



99 GAYAMAGAZINE.COM 

My husband and I also donate regularly 
to various causes, where the kids know 
we are helping others. By witnessing  
that simple but regular routine helps 
them understand that we all do our share 
to give back. 

Lastly, at home, we talk a lot about 
helping others and the importance of  
it, so it’s something they are familiar 
hearing about. Sometime this year,  
I would love to take them to volunteer 
somewhere age-appropriate for them 
where they really can see how their 
actions can affect others. 

With International Women’s Day,  
I would be remiss if I didn’t ask, how 
has the experience been for you as  
a woman entrepreneur and business 
owner? Do you or have you faced 
gender biases? And if so, how have  
you overcome that? 

Diversity is important in any community, 
and the local start-up community is  
no different. While female founders 
represent only 2% of venture-backed 
companies globally, there is a growing 
emphasis on diversity and a strong 
network to support this. 

I attend a lot of networking events and 
have witnessed sometimes how few 
women are represented on panels or in  
a room. 

Fortunately, there is an increasing 
number of organizations that support 
female entrepreneurs, and I am  
a member and frequent speaker to help 
overcome the gender unbalance. I have 
been fortunate not to have faced much 
gender biases (that I have been aware 
of!). My hope is that in the future more 
women will be empowered to become 
entrepreneurs knowing that there is  
a strong ecosystem to support them. 

I personally have been in the tech 
world for all my adult life (since 
coming out of school). I was a coder,  
a digital designer and I am still doing 
all those things running my web and 
digital marketing company. I have 
always been the few women in the 
companies I worked with, sometimes 
only female in the team. 

In your opinion, how important is  
it for female representation in the  
tech world? 

For most of my life, I have been in  
male-dominated environments as  
I studied engineering, then worked in  
a manufacturing facility for the early  
part of my career, and even played 
competitive baseball, which was 
considered a “male” sport. 

So to me, being one of the few women  
at the table is my norm too. 
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I do believe it is extremely important  
for women to be represented in any 
profession, not just the tech world.  
Research shows that companies with 
women on their board have better 
financial performance because of the 
added diversity. 

Women are able to provide different 
perspectives and even solve problems 
that would not even be recognized by 
men, so to have female founders in the 
tech world is very important for us even 
as consumers! 

How do you juggle the roles of  
a business owner and a mother? 

Not only am I business owner and 
mother, but I also have a full-time job!   
It is indeed a struggle to juggle it all 
sometimes, and I do admit I don’t  
always do it well. 

However, it is about being present in  
the moment – when I’m with my kids,  
I try to focus on them; when I’m at  
work, I focus my attention there; and 
when I am working on my business, 
I try not to get distracted by other things.   

It is the sum of these roles that make me 
who I am as an individual and I want to 
be a role model to my children that I am.  

...while female 
founders represent 

only 2% of venture-
backed companies 
globally, there is a 
growing emphasis 

on diversity and 
a strong network 
to support this... 
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I personally have grown up 
surrounded by strong, independent 
women. My family is basically very 
matriarchal. Can you tell us how your 
childhood was like and who were your 
women role models? 

I grew up in Canada in a home where  
my parents were exemplary role models 
for exceptional generosity, genuine 
kindness and compassion. They showed 
me that you can always give back to the 
community. I believe that this upbringing 
has helped form the foundation of who  
I today am as an individual, and also  
one of the reasons I became a social 
entrepreneur. 

My mom was hands down, one of my 
greatest role models. Although she had 
the opportunity to work full-time as  
a teacher, she chose to be a stay-at-home 
mom. Not only was she always there 
when I needed her, but she also selflessly 
shuttled my brother and me between 
classes and activities daily. 

Sadly, she passed away over 8 years ago 
after a courageous battle with cancer,  
and never got to meet my children.  
She was one of the most positive people  
I have ever met; her positivity radiated  
to everyone around her and she always 
saw the bright side of things and tried to 
help you see them too. 

To this day, I can often hear her whisper 
in my ear when I’m having a bad day.  
She believed that family always comes 
first and that you should be giving back 
as much as you’re able, and these beliefs 
are deeply ingrained in me today and  
I hope to pass these on to my children  
as well.   

In the spirit of International  
Women’s Day - As a mother and an 
entrepreneur, do you have a message 
for our sisters out there whether they 
are stay-at-home moms, working 
moms, or not-yet moms who are 
running a business (like me haha)? 

Follow your dreams, follow your gut, 
and make sure you have your family’s 
support. Everyone is different and has 
different ambitions--some women might 
aspire to be stay-at-home moms, while 
some love climbing the corporate ladder, 
or yearn to start their own businesses.   

Whichever path you choose, you need  
to be true to yourself and your own 
desires, not anyone else’s. That being 
said, it helps to have the support of your 
spouse/partner/family, so make sure you 
communicate what you need for support! 

Tap the icons below to follow Gift-It-
Forward online and on social. 

https://www.gift-it-forward.com/
https://www.facebook.com/giftitforward/
https://www.instagram.com/gift.it.forward/


A L W AY S  W I T H  Y O U  
W H E R E V E R  Y O U  G O . . .
Download GAYA Magazine on your 
iPhone, Android, iPad or Tablet and take 
us on the go. Get it free online at 

https://www.gayamagazine.com/
https://www.facebook.com/gayamagazine
https://www.instagram.com/gayamagazine/




 

AZYÄ SWIM 

TAP TO SHOP 

LEFT 

TERRE SWIM SET 
AUD 289  
 
RIGHT 

CLASSIC ALL BLACK 
MIDI SWIM SET 
AUD 289  
 
BOTTOM 

FLORAISON MIDI 
SWIM SET 
AUD 289 

TAP TO SHOP 

TAP TO SHOP 

 

https://www.azyaswim.com/products/timeless-black-midi
https://www.azyaswim.com/products/terre-swim-suit
https://www.azyaswim.com/products/floraison-midi


 

BELLA HIJABS 

TAP TO SHOP TAP TO SHOP 

LEFT 

LACE SLEEVE 
OPEN ABAYA 
USD 50  
 
RIGHT 

LONG SLEEVE LACE MAXI 
DRESS WITH SATIN BELT 
USD 50  
 
BOTTOM 

HIGH-WAISTED LACE 
MAXI SKIRT 
USD 40 

TAP TO SHOP 

 

https://bellahijabs.com/collections/abayas/products/lace-sleeve-open-abaya-magnolia-floral-lace-3?variant=34801644809
https://bellahijabs.com/collections/maxi-dresses/products/lace-maxi-dress?variant=8634487439465
https://bellahijabs.com/collections/maxi-skirts/products/high-waisted-lace-maxi-skirt-black?variant=43067472265


 

JAMELA BOUTIQUE 

TAP TO SHOP 

JAMELA BOATER 
HAT IN STRAW 

AUD 85 TAP TO SHOP 

 

JAMELA BOATER 
HAT IN BLACK 
AUD 85 

https://jamelaboutique.com.au/shop?olsPage=products%2Fgrosgrain-tie-wide-brim-straw-hat
https://jamelaboutique.com.au/shop?olsPage=products%2Fgrosgrain-tie-wide-brim-straw-hat


 

LECAINE GEMS 

TAP TO SHOP 

LEFT 
2 CARAT VINTAGE HALO 
GREY MOISSANITE RING 

SGD 1388 
 

RIGHT 
1 CARAT CROWN SETTING 

WITH CRUSHED MOISSANITE 
DIAMONDS 18K WHITE GOLD 

SGD 768 
 

RIGHT 
4 CARAT MINT GREEN 

MOISSANITE RING ON 18K 
SGD 899 

TAP TO SHOP 

TAP TO SHOP 

 

https://lecaine.com/products/2-carat-vintage-halo-grey-moissanite-ring?_pos=1&_sid=a1bb1ae48&_ss=r
https://lecaine.com/collections/rings/products/1-carat-moissanite-with-accent-stones-in-18k-white-gold-ring
https://lecaine.com/products/4-carat-mint-green-moissanite-ring-on-18k-gold?_pos=1&_sid=7da46df82&_ss=r


 

MASSYMOO 

TAP TO SHOP TAP TO SHOP 

LEFT 

HELIZA PEPLUM 
DRESS IN APRICOT 
AUD 70 
 
RIGHT 

GILDA DRESS IN 
NAVY WITH BELT 
AUD 60 
 
BOTTOM 

FADYA PEPLUM DRESS 
IN PASTEL GREEN 
AUD 60 

TAP TO SHOP 

 

https://www.massymoo.com/collections/clothing-sub-menu-2/products/heliza-dress-in-peach
https://www.massymoo.com/collections/clothing-sub-menu-2/products/gilda-dress-in-navy-with-belt
https://www.massymoo.com/collections/clothing-sub-menu-2/products/fadya-dress-in-pastel-green?variant=26767271395428


 

NOMINAL 

TAP TO SHOP 

 
LEFT 

DUSK WATCH 
USD 140 
 
RIGHT 

WOMEN'S CUFF 
AYATUL KURSI 
USD 54.99 
 
 
BOTTOM 

AYATUL KURSI 
NECKLACE 
USD 49.99 

TAP TO SHOP 

TAP TO SHOP 

 

https://nominalx.com/products/dusk
https://nominalx.com/products/ayatul-kursi-cuff
https://nominalx.com/products/ayatul-kursi-necklace


 

SAFIYYAH STUDIO 

TAP TO SHOP TAP TO SHOP 

LEFT 

SOTOKI FLORAL 
DESIGN SCARF 
£92.50 
 
RIGHT 

KOLDIRA SUAY FLORAL 
DESIGN SCARF 
£92.50 
 
 
BOTTOM 

JUSKIO FLORAL 
DESIGN SCARF 
£92.50 TAP TO SHOP 

 

https://safiyyahstudio.co.uk/product/ykiyo-2
https://safiyyahstudio.co.uk/product/kintsugi
https://safiyyahstudio.co.uk/product/wabi-sabi


 

SA-ORSA 

TAP TO SHOP 

LEFT 

BURNT ORANGE 
JUMPSUIT 

£50 
 

RIGHT 

WRAP STYLE 
JACKET 

£50 
 

BOTTOM 

FULLY BEADED 
DRESS 

£85 

TAP TO SHOP 

TAP TO SHOP 

 

https://sa-orsa.co.uk/product/burnt-orange-jumpsuit
https://sa-orsa.co.uk/product/wrap-style-jacket
https://sa-orsa.co.uk/product/fully-beaded-dress


 

SUELLE BOUTIQUE 

TAP TO SHOP TAP TO SHOP 

LEFT 

BURNT ORANGE 
JUMPSUIT 
£50.00 
 
RIGHT 

JERSEY MIDI TOP 
NAUTICAL NAVY 
AUD 69.95 
 
BOTTOM 

DAKOTA STRIPE 
WRAP DRESS/TOP 
AUD 169 

TAP TO SHOP 

 

https://suelleboutique.com/products/dakota-stripe-wrap-dress-top
https://suelleboutique.com/products/the-jungle-print-staple-dress
https://suelleboutique.com/products/jersey-midi-top-nautical


 

SOUL GOOD PROJECT 

TAP TO SHOP 

LEFT 
HIMALAYAN WILDERNESS 
DEODORANT BALM 
SGD 26.90 
 
RIGHT 
MANDARIN SPRING 
DEODORANT BALM 
SGD 26.90 
 
 
BOTTOM 
DREAM HAVEN 
SLEEP MIST 
SGD 24.90 

TAP TO SHOP 

TAP TO SHOP 

 

https://www.soulgoodproject.com/collections/deodorant/products/himalayan-wilderness-deodorant-balm
https://www.soulgoodproject.com/collections/shop-all/products/mandarin-spring-deodorant-balm
https://www.soulgoodproject.com/collections/shop-all/products/dream-haven-sleep-mist


 

TREPEZZI 

TAP TO SHOP TAP TO SHOP 

LEFT 
BONDI SURF BODYSUIT +  
BALI SKIRTED SWIM TIGHTS 
 
RIGHT 
TROPEA SWIM MIDI 
WRAP DRESS + PETRA FULL 
LENGTH SWIM TIGHTS 
 
 
BOTTOM 
MATIRA ZIP DOWN 
SWIM TOP + MARBELLA 
PETRA FULL LENGTH 
SWIM TIGHTS 

TAP TO SHOP 

 

https://trepezzi.com/apps/bundles/bundle/23905
https://trepezzi.com/apps/bundles/bundle/23905
https://trepezzi.com/apps/bundles/bundle/23905



